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Abstract

This report aims to test the application of Gen-Al in creating three different courses for
undergraduates in tourism management programs with three district approaches. The result
reveals that course creation varies based on specific conditions and the designer’s intent.
Each method offers a unique perspective but aligns towards a common objective. The study
suggests that for optimal use of Al, educators should view it as a supportive tool, ensuring
they have a clear understanding of their objectives. Additionally, leveraging search engines
for information verification and fitting the Al's inputs to align with contextual needs or
desired outcomes is recommended. The key theme is a collaborative synergy between
human intellect and Al capabilities.

In exploring Gen-Al technologies, several key insights emerged: 1) Utilization of ChatGPT-4
requires preliminary research and verification by users due to constraints. 2) Bard typically offers
more concise responses than ChatGPT, along with helpful footnotes citing information sources.
3) While ChatGPT and Bard differ in detail, their results share similar structure, scope,
and principal meaning. 4) Initiating a new conversation (a new chat) or regenerating responses
with these Als often leads to variations in scope and interpretation, though using the "revise"
function maintains the original context and structure, merely enhancing the phrasing.
5) Providing a dataset does not markedly alter the outcome of the Al's responses. 6) Gen-Al
proves effective in swiftly summarizing data sets and organizing them, thereby facilitating
analytical thinking, and expanding design possibilities for addressing issues. 7) Focusing on specific
queries tends to increase the likelihood of inconsistencies or reduced credibility in the responses.

The experiment offers valuable guidance for interacting with Gen-Al: 1) recognize Gen-Al as
a supportive resource, functioning within user-defined parameters 2) when crafting prompts for
Gen-Al, ensure clarity in topic, set specific conditions or limitations, and articulate desired

outcomes in detail 3) regularly review and thoughtfully assess the outputs provided by Gen-Al.
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Taglunistnaue prompt agwenliiiued199mausen3ng prompt AU 8ALL09 158N
“prompt (HM)” U 714 plugin 158031 “prompt (A)” wazidl eldauasy 8 aseuds azldeds
orompt Aimutesiavan wisa1avsld Gen-Al U5uUgs prompt (1 ChatGPT-4 Tunsusul)

a. 36l Bard 19 prompt Aiusuugalag ChatGPT Tunisviau iieldliiAnanueraiaiedou
91nn154 prompt Awansafiu
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6. dwsutumeud 7 fin1514W regenerate ua revise lunisuiuussmadnsodwaiiies
TneiUald plugin “Browse with Bing” Tunseives ChatGPT-4

7. ﬁm%’umiﬁﬁmuiwﬂnﬂmgﬂ (New chat) 9g43ufu prompt A28 “As a professor with
expertise in [role]” loidunisszyin Gen-Al ulas uazilmudsrmnglusuiiidsihnusuiy

nnmsauduludoduie Goosle wuin wé’ﬂgjmﬁL?{m%’aaﬁ’uﬁmmiﬁauﬁm fnaziendes
iU “N159AN19159USU (Hotel management)” “n159AN1sn15USNNS (Hospitality management)” uag
“nsdnmsnisieadiol (Tourism management)” fsulugiduusn azdszegndld Gen-Al Wisuitoy
feauuanaslunisifouderfutsediusts 3 lnsussendld Bard (eddunaaey) lunsadn
ATHA NS A UsEnouRIy Yaulum (Scope) 9% aitiu (Focus) Winwedi i (Skils emphasized) wag
Eunnedn (Career paths) w¥ousalfondaogns nszuauden (Courses) warardn/su (Jobs) Tnei
prompt wazHadns el
Prompt: You are an expert and professor in Tourism. What is the difference between studying "Hotel Management"

"Hospitality Management" and "Tourism Management"? The results in the table include Scope,

Focus, Skills emphasized, Career paths, Example courses, and Example of jobs.

A157199 1 AMULANANNTZNINNNSIEU “N153ANTSL5UsY (Hotel management)”

“MIANTISNNSUINS (Hospitality management)” wag “A153an13n15¥iadiiied (Tourism management)”

Field of Study Hotel Management Hospitality Management Tourism Management
Management of hotels Management of businesses Management of tourism
and resorts. in the hospitality industry, destinations, attractions,
Scope including hotels, restaurants, and services, including travel
resorts, cruise lines, and agencies, tour operators,
convention centers. and airlines.
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A19799 1 AMULANANNTZUINNSIEIU “N15AANTSL5UsY (Hotel management)”

“MFIANTISNNSUINS (Hospitality management)” wag “n133aAn19n15¥iadiiiea (Tourism management)”

Field of Study

Hotel Management

Hospitality Management

Tourism Management

Guest services, housekeeping,

Guest services, food and beverage,

Tourism planning, marketing,

Focus food and beverage, marketing, marketing, and finance. economics, and policy.
and finance.
Organization, time management, Organization, time management, Planning and organization,
customer service, problem- customer service, problem- marketing and sales, research
solving, communication, solving, communication, and data analysis, communication,
teamwork, business teamwork, business and teamwork, problem-solving,
Skills emphasized

and financial acumen.

financial acumen, industry-
specific knowledge (e.g., food
and beverage management,

cruise line operations, etc.).

industry-specific knowledge
(e.g., destination marketing,

tourism policy, etc.).

Career Paths

General manager, area manager,
regional manager, sales manager,
marketing manager,

revenue manager,

food and beverage manager,
housekeeping manager,

rooms division manager,

human resources manager,

finance manager.

Restaurant manager, resort
manager, cruise line manager,
convention center manager,
event manager, wedding
planner, catering manager, food
and beverage manager, sales
manager, marketing manager,
human resources manager,

finance manager.

Destination manager, attraction
manager, travel agency manager,
tour operator manager, airline
manager, tourism policy analyst,
tourism development specialist,
tourism marketing manager,
tourism research analyst,
human resources manager,

finance manager.

Example courses

Hotel operations, hospitality
law, hotel accounting, food and
beverage management, revenue

management.

Hospitality management,
hospitality law, hospitality
marketing, hospitality finance,
human resources management,
industry-specific courses

(e.g., restaurant management,

cruise line operations, etc.).

Tourism management, tourism
marketing, tourism planning,
tourism economics, tourism
policy, industry-specific courses
(e.g., destination marketing,

tourism policy, etc.).

Example jobs

Hotel manager, general
manager, front office manager,
housekeeping manager, food
and beverage manager, revenue

manager.

Restaurant manager, resort
manager, cruise line manager,
convention center manager,
event manager, wedding
planner, catering manager, food
and beverage manager, sales
manager, marketing manager,
human resources manager,

finance manager.

Destination manager, attraction
manager, travel agency manager,
tour operator manager, airline
manager, tourism policy analyst,
tourism development specialist,
tourism marketing manager,
tourism research analyst,
human resources manager,

finance manager.

End goal

To manage and operate hotels

efficiently and profitably.

To oversee operations and
ensure customer satisfaction

across hospitality services.

To promote and develop travel
and tourism destinations and

experiences.

un: 9nn1g generated g Bard (11857unnay)
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o a ) L a v & ° a v aa a
ﬂ']i@']LUUﬂ"ﬁiua?uu Lillﬁnﬂﬂ']i‘?]@lﬂ Gen-Al 989 Lz 10 ANINY1[YNUNITLIYUNITEDU

NIHIUNITINNITANTNUT B N eipaliToldes (Global reputation) wagdinududanisivinig

[

(Academic excellence) Mislusgavuuvifnazlulsemealng Tnedl prompt wagkasns fall

nsalumInenaslusislseme

Prompt (HM):  You are a professor in the field of tourismm management. Recommend the top 10 universities
renowned for undergraduate programs in tourism management, based on their global

reputation and academic excellence.

Prompt (Al):  As an esteemed professor specializing in tourism management, | kindly request your expert
recommendation on the top 10 universities known for their exceptional undergraduate
programs in tourism management. Please base your suggestions on the universities'
worldwide recognition and outstanding academic performance. Your response should be
detailed, well-structured, and provide a comprehensive list of the most reputable

institutions in this field.
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. Cornell University, USA - The School of Hotel
Administration at Cornell is globally recognized for
its leading hospitality management programs,
including tourism.

. University of Nevada, Las Vegas (UNLV), USA - Known
for its William F. Harrah College of Hospitality, UNLV is
highly regarded for its tourism and hospitality programs.

. Ecole hételiére de Lausanne (EHL), Switzerland -
EHL is one of the best hospitality management schools
in the world, offering strong academic programs in
tourism management.

. The Hong Kong Polytechnic University, Hong Kong -
The School of Hotel and Tourism Management here is
consistently ranked among the top hospitality schools
globally.

. Oxford Brookes University, UK - The Department of
Hospitality, Leisure and Tourism Management is
renowned for its modern approach and connections
with major tourism industries.

. University of Surrey, UK - Known for its School of
Hospitality and Tourism Management, Surrey maintains
a global reputation for excellence in research and
teaching.

. Rosen College of Hospitality Management, UCF, USA -
Part of the University of Central Florida, it's recognized
for its strong undergraduate programs in hospitality and
tourism.

. Les Roches Global Hospitality Education,
Switzerland - Offers a range of hospitality & tourism
programs and is known for its global approach to
education.

. Griffith University, Australia - The Griffith Institute for
Tourism (GIFT) is recognized for its innovative research
and education in the field of tourism.

10.MODUL University Vienna, Austria - Known for its strong

focus on social and economic sustainability in tourism,

offering specialized programs in tourism management.

1.

Top 10 Universities for Tourism Management Undergraduate

Programs in 2023

EHL Hospitality Business School is consistently ranked
as one of the top universities for tourism management
in the world. It offers a rigorous academic program that
combines theoretical knowledge with practical
experience. EHL students have the opportunity to
complete internships at leading hotels and tourism

companies around the globe.

. School of Hotel Administration at Cornell University is

another world-renowned university for tourism
management. It offers a variety of undergraduate
programs, including a Bachelor of Science in Hotel
Administration, a Bachelor of Science in Hospitality
Management, and a Bachelor of Science in Tourism
Management. Cornell students have access to state-of-

the-art facilities and world-class faculty.

. William F. Harrah College of Hotel Administration is

a leading college within the University of Nevada,

Las Vegas. It offers a variety of undergraduate programs
in tourism management, including a Bachelor of Science in
Hotel Administration and a Bachelor of Science in
Tourism Management. Harrah College students have
the opportunity to learn from experienced faculty and

gain real-world experience through intermnships and co-ops.

. Michigan State University is a public research

university that offers a variety of undergraduate
programs in tourism management, including a Bachelor
of Arts in Tourism and Hospitality Management and a
Bachelor of Science in Tourism Management. MSU
students have the opportunity to study abroad and

participate in internships at leading tourism companies.

. Oxford School of Hospitality Management is a private

university that offers a Bachelor of Arts in Hospitality
Management degree. Oxford School students have the
opportunity to learn from experienced faculty and gain

real-world experience through internships and co-ops.

. ESCP Business School is a private business school with

campuses in France, Germany, Italy, Spain, and the United
Kingdom. It offers a Bachelor of Business Administration in

International Hospitality and Tourism Management degree.
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ESCP students have the opportunity to study abroad and
participate in internships at leading tourism companies.

7. Glion Institute of Higher Education is a private
university that offers a Bachelor of Business
Administration in International Hospitality Management
degree. Glion Institute students have the opportunity to
study at campuses in Switzerland and the United
Kingdom, and to participate in internships at leading
tourism companies.

8. Les Roches Global Hospitality Education is a private
university that offers a Bachelor of Business Administration
in International Hospitality Management degree. Les
Roches Global students have the opportunity to study at
campuses in Switzerland, Spain, and China, and to
participate in internships at leading tourism companies.

9. Swiss Hotel Management School is a private university
that offers a Bachelor of Science in International
Hospitality Management degree. Swiss Hotel
Management School students have the opportunity to
study at campuses in Switzerland and Spain, and to
participate in internships at leading tourism companies.

10.University of Surrey is a public research university that
offers a Bachelor of Arts in Tourism Management
degree. University of Surrey students have the

opportunity to study abroad and participate in

internships at leading tourism companies.
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Prompt (HM):  You are a professor in the field of tourism management. Recommend the top 10 universities
in Thailand that are renowned for undergraduate programs in tourism management,

considering factors such as academic reputation and student outcomes.

Prompt (Al):  As an esteemed professor specializing in tourism management, | kindly request your expert
advice on the most distinguished universities in Thailand renowned for their exceptional
undergraduate programs in tourism management. In order to provide a comprehensive and
precise response, please consider various factors such as academic reputation and
student outcomes. Your detailed recommendations for the top 10 universities in Thailand
will be highly appreciated.
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1. Chulalongkorn University: As one of the oldest and
most prestigious institutions in Thailand, it offers
comprehensive tourism management programs that
emphasize practical skills and academic knowledge.

(1359980UR78 Google ua7linuindnaauvieiien)

2. Thammasat University: Known for its rigorous
academics and strong emphasis on social responsibility,
its program in tourism management prepares students
for global challenges in the tourism sector.

(n573d0URIY Google waakinuidnadourioadien)

3. Mahidol University International College: Offers a
well-rounded program in hospitality and tourism
management, focusing on international standards and
sustainable practices.

4. Assumption University (AU): The hospitality and
tourism program at AU is renowned for its international
approach, practical training, and industry connections.

5. Siam University: Offers one of the most comprehensive
programs in hotel and tourism management, with a
focus on real-world experience and leadership training.

6. Stamford International University: Its international
faculty and diverse student body add depth to its
hospitality and tourism management program,
emphasizing innovative learning.

(1359980UR78 Google ua7linuindnaauvieaiien)

7. Prince of Songkla University: Known for its research
and commitment to community service, it offers a
unique tourism management program that integrates
community involvement and sustainability.

8. Bangkok University: This university provides a dynamic
program in tourism management, known for its creative
approach to education and strong industry partnerships.

9. Dusit Thani College: Specializes in hospitality and
tourism education, offering students practical learning
opportunities and a curriculum aligned with
international standards.

(n573d0URI8 Google waakinuindngdourioadien)
10.Rangsit University: Offers a robust tourism management
program, focusing on strategic management, sustainable

tourism, and a global perspective in the industry.

. Chulalongkorn University: Chulalongkorn University's

tourism management program is one of the oldest and
most prestigious in Thailand. It offers a broad-based
curriculum that covers all aspects of tourism, from
tourism development to tourism marketing. The program
is highly selective and attracts students from all over
Thailand and the world.

(52988URRY Google uaalinuinlndouviaaiiien)

. Thammasat University: Thammasat University's tourism

management program is another highly respected
program in Thailand. It offers a variety of specializations,
such as tourism planning, tourism marketing, and
sustainable tourism. The program has a strong focus on
research and provides students with opportunities to
conduct research on real-world tourism projects.

(n52980UA1Y Google uaalinuinlndouvioaiien)

. Mahidol University: Mahidol University's tourism

management program is known for its focus on
international tourism. It offers a variety of specializations,
such as international tourism marketing, international
tourism management, and international tourism
planning. The program has a strong emphasis on
language skills and provides students with opportunities

to study abroad.

. Srinakharinwirot University: Srinakharinwirot University's

tourism management program is known for its focus on
hospitality management. It offers a variety of
specializations, such as hotel management, restaurant
management, and event management. The program has
a strong emphasis on practical skills and provides
students with opportunities to intern at leading

hospitality organizations.

. Kasetsart University: Kasetsart University's tourism

management program is known for its focus on
sustainable tourism. It offers a variety of specializations,
such as ecotourism, sustainable tourism development,
and sustainable tourism marketing. The program has a
strong emphasis on environmental and social

responsibility.
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6. King Mongkut's University of Technology Thonburi
(KMUTT): KMUTT's tourismm management program is
known for its focus on technology and innovation. It
offers a variety of specializations, such as tourism
information technology, tourism marketing technology,
and tourism management systems. The program has a
strong emphasis on practical skills and provides students
with opportunities to work on real-world tourism projects.

(n352980URI8 Google ua7linuindnsauviaadien)

7. Burapha University: Burapha University's tourism
management program is known for its focus on maritime
tourism. It offers a variety of specializations, such as cruise
ship management, yacht management, and marina
management. The program has a strong emphasis on
practical skills and provides students with opportunities
to intern at leading maritime tourism organizations.

8. Prince of Songkla University: Prince of Songkla University's
tourism management program is known for its focus on
regional tourism. It offers a variety of specializations, such as
tourism planning for coastal areas, tourism development for
rural areas, and tourism marketing for international markets.
The program has a strong emphasis on community
engagement and provides students with opportunities to
work on real-world tourism projects in the southern
region of Thailand.

9. Chiang Mai University: Chiang Mai University's tourism
management program is known for its focus on cultural
tourism. It offers a variety of specializations, such as tourism
marketing for cultural attractions, tourism planning for heritage
sites, and tourism development for local communities. The
program has a strong emphasis on cultural sensitivity and
provides students with opportunities to work on real-world
tourism projects in northemn Thailand.

10. Dhurakij Pundit University: Dhurakij Pundit University's
tourism management program is known for its focus on
entrepreneurship. It offers a variety of specializations, such as
tourism business management, tourism marketing
management, and tourism event management. The program
has a strong emphasis on practical skills and provides students

with opportunities to start their own tourism businesses.
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11.Assumption University: Assumption University's tourism
management program is known for its focus on international
hospitality. It offers a variety of specializations, such as
international hotel management, international restaurant
management, and international tourism marketing. The
program has a strong emphasis on language skills and

provides students with opportunities to study abroad and

intern at leading international hospitality organizations.
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1.The Hong Kong
Polytechnic University, HK

Hotel and Tourism Management

(Smart Tourism and Hospitality), BS

1.Kasetsart University

N3a519a39ANISUIMSNDTINT

ASYIDANEn, AR.U.

2.University of Surrey, UK

International Tourism

Management, BS

2.Prince of Songkla

University

Tourism Management, BA

3.Bournemouth

University, UK

Tourism Management, BA

3.Mahidol University

Travel and Services Business

Entrepreneurship, BM.

4.Purdue University, US

hospitality and tourism

management, BS

4.Burapha University

NsIANITERAMNTIIVioNTIED

LazusnNg, Us.U.

5.Griffith University, AU

International Tourism

and Hotel Management

5.Mahasarakham University

A1SINNISNSNBUNYILATUSANS, AU

6.University of
Queensland, AU

Tourism, Hospitality and Event
Management, BM /BBusMan

6.Naresuan University

A15vIaTen, FF.U.

7.University of Phayao

ASYIDWNLILALATITINTY, FF.U.

7.The University of

Balearic Islands, ES

Degree in Tourism

8.Meajo University

WaLINSIDY?, Af.U.

MsIAN1sIsNAvioeIuAzUINS, AR.U.
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Prompt (HM):

£
P

that should be included in the undergraduate curriculum.

Prompt (Al):

You are a professor in the field of tourism management. Recommend the top 10 core subjects

In order to obtain a thorough, comprehensive, and high-quality response, please provide

a detailed list of the top 10 core subjects that you believe should be included in

an undergraduate curriculum specifically designed for students pursuing a degree in tourism

management.
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current trends.

1. Introduction to Tourism and Hospitality: This
foundational course provides an overview of the tourism

and hospitality industry, its history, development, and

1. Introduction to Tourism: This course provides a
comprehensive overview of the tourism industry, including its

history, development, and current trends. Students will learn
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. Tourism Marketing and Promotion: Students leamn
about the principles of marketing as applied to the
tourism sector, including market segmentation,
targeting, positioning, and promotional strategies.

. Sustainable Tourism Development: This course delves
into the principles of sustainability in tourism, exploring
how destinations can be developed in an environmentally,
socially, and economically sustainable manner.

. Tourism Economics: Students gain insights into the
economic impacts of tourism, including supply and
demand, pricing strategies, and the role of tourism in
local and global economies.

. Cultural and Heritage Tourism: This subject focuses on
the importance of cultural and heritage sites,
understanding visitor motivations, and the management
of such sites.

. Travel Operations and Management: This course
covers the operational aspects of travel agencies, tour
operators, and other travel-related businesses.

. Event Management: Given the significance of events in
the tourism sector, students learn about planning,
organizing, and executing various types of events, from
conferences to festivals.

. Tourism Policy and Planning: This subject delves into
the role of government and private sector in tourism
development, including policy formulation, strategic
planning, and implementation.

. Tourism Research Methods: Students are introduced to
qualitative and quantitative research methods specific to
the tourism industry, enabling them to conduct research

projects and understand industry trends.

10.Destination Management: This course focuses on the

strategies and practices involved in managing tourist
destinations, ensuring their competitiveness and

attractiveness to visitors.

3.

4.

8.

about the different types of tourism, the major tourism

destinations, and the key players in the industry.

. Tourism Geography: This course examines the spatial

and temporal aspects of tourism. Students will learn
about the factors that influence the location and
development of tourism destinations, as well as the
impacts of tourism on people and places.

Tourism Economics: This course explores the economic
impact of tourism at the local, regional, national, and
international levels. Students will learn about the different
types of tourism expenditure, the benefits and costs of
tourism, and the role of government in tourism
development.

Tourism Marketing: This course teaches students how
to market tourism products and services to potential visitors.
Students will learn about the different marketing strategies
and techniques used in the tourism industry, as well as how

to develop and implement a marketing plan.

. Tourism Management: This course provides students

with an overview of the key management functions in
the tourism industry, such as planning, organizing,
staffing, leading, and controlling. Students will also learn
about the challenges and opportunities facing tourism

managers in today's globalized world.

. Tourism Law: This course examines the legal aspects of

tourism, including the rights and responsibilities of
tourists and tourism businesses. Students will learn
about the different types of tourism contracts, the laws
and regulations governing tourism operations, and the

procedures for resolving tourism disputes.

. Sustainable Tourism: This course explores the concepts

and practices of sustainable tourism. Students will learn
about the environmental, social, and economic impacts
of tourism, and how to develop and manage tourism
destinations in a sustainable way.

Tourism Research: This course teaches students how to
conduct research in the tourism field. Students will learn
about the different research methods used in tourism, as
well as how to design, conduct, and analyze tourism

research studies.
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9. Tourism Information Technology: This course introduces
students to the use of information technology in the tourism
industry. Students will learn about the different types of
tourism [T systems, as well as how to use them to improve
the efficiency and effectiveness of tourism operations.

10.Internship in Tourism: This internship provides students
with the opportunity to gain real-world experience in the
tourism industry. Students will work under the
supervision of a tourism professional and complete a

variety of tasks related to tourism operations.
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Tourism Economics, Sustainable Tourism &2 Tourism Research

1. avneaglus1ausema

Tourism Sustainable Tourism
University Bachelor of
Economics Tourism Research
1.The Hong Kong Hotel and Tourism Management v %
Polytechnic University, HK | (Smart Tourism and Hospitality), BS
2.University of Surrey, UK International Tourism Management, BS v v v
3. Bournemouth University, UK Tourism Management, BA v v v
4.Purdue University, US Hospitality and tourism v v v
management, BS (Lﬂﬂﬁ\i 2019)
5.Griffith University, AU International Tourism
v v Final Project
and Hotel Management
6. University of Queensland, AU | Tourism, Hospitality and Event
v v Final Project
Management, BM /BBusMan
7.The University of Balearic Degree in Tourism
v v Final Project
Islands, ES
2. wnnedululszindlng
Tourism Sustainable Tourism
University Bachelor of
Economics Tourism Research
1.Kasetsart University, TH nsafasIAnsUINsLitegsiants % v
Veafien, A, (USuusel 2564)
2.Prince of Songkla Tourism Management, BA
v v v
University, TH
3.Mahidol University, TH Travel and Services Business
v v v
Entrepreneurship, BM
4.Burapha University, TH msﬁmmiqmamﬂssmauﬁm
i v v v
LAZUINIS, AA.U.
5.Mahasarakham University, Msdamsnsveaiteanazusns,
o v v v
TH AIFLU. (USUUgIU 2565)
6.Naresuan University, TH nsvieaiien, A v v
7.University of Phayao msviesiieawaynislsausy, fa.u. v v
8.Meajo University, TH Wannsvieaiion, ey, v v v
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Prompt: You are a professor specializing in [role]l. could you please provide a thorough and detailed
comparison between the following two course descriptions: 1. [Detailed description of the first course]
2. [Detailed description of the second course], focusing on the scope, depth, and learning

outcomes. Your response should be the comparative conclusion and illustrated in table format.
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Wag 3. Tourism research

HadN$An ChatGPT-4 1188zl 8undIAULANAINTEUINNANDS U8 S8 IdD9n U T2 LAY

Mmvun wiedasunaluuniueugavine Auineazidendall

M15199 7 man1siUSeuisuA1asules1e3vn Tourism Economics @28 ChatGPT-4

ltem ChatGPT-4 Bard (13835%UnAaD4)
Course Students gain insights into the economic impacts | This course explores the economic impact of tourism at
descriptions of tourism, including supply and demand, pricing | the local, regional, national, and international levels.

strategies, and the role of tourism in local and | Students will leamn about the different types of tourism
global economies. expenditure, the benefits and costs of tourism, and the

role of government in tourism development.
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Item

ChatGPT-4

Bard (11a5¥unnans)

Scope

Focuses primarily on the economic aspects of
tourism, including basic market dynamics (supply
and demand) and pricing strategies. Also touches

on the broader role of tourism in economies.

Explores economic impacts on multiple geographical
scales (local to international), types of tourism
expenditures, and detailed analysis of tourism's
benefits and costs, including the government's role in

tourism development.

Depth

Offers insights into specific economic impacts and
strategies within the tourism sector, potentially

providing a more microeconomic perspective.

Presents a comprehensive view of tourism economics,
from individual expenditures to broader governmental

policies, suggesting a more macroeconomic approach.

Learning

outcomes

Students will Understand key economic principles as
they apply to tourism. Analyze tourism's role in
broader economic contexts. Apply pricing strategies in

tourism scenarios.

Students  will.  Comprehend the multifaceted
economic impacts of tourism. Evaluate the roles and
responsibilities of government in tourism. Assess the

real-world trade-offs in tourism development.

Comparative

Conclusion

Provides a focused exploration of tourism economics,
suitable for learners seeking to understand market
dynamics and strategic elements within the tourism
industry. It may appeal to those pursuing careers in
tourism management or business strategies within

the sector.

Offers an extensive overview of the economic
implications of tourism, from a local to an international
perspective. It covers a broader spectrum of
considerations, including policy implications and socio-
economic trade-offs, catering to individuals looking at
careers in policymaking, tourism development, or
those who wish to have a comprehensive understanding

of the economics of tourism.

The choice between the two would depend on the specific academic or professional direction the students are aiming for, with

Course 1 being more specialized and Course 2 offering a broader overview of tourism's economic aspects.

fiun: 91nM13 generated Tag ChatGPT-4
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Item

ChatGPT-4

Bard (1123%unnans)

Course

descriptions

This course delves into the principles of sustainability
in tourism, exploring how destinations can be
developed in an environmentally, socially, and

economically sustainable manner.

This course explores the concepts and practices of
sustainable tourism. Students will learn about the
environmental, social, and economic impacts of
tourism, and how to develop and manage tourism

destinations in a sustainable way.

Scope

Focuses on principles of sustainability in tourism.
Explores sustainable development of destinations.
Covers environmental, social, and economic

sustainability.

Discusses concepts and practices of sustainable
tourism. Studies the various impacts of tourism.
Teaches sustainable development and management of

tourism destinations.

Depth

Delves into the theoretical principles of sustainability.
Emphasizes strategic development of destinations

with a sustainable approach.

Provides a practical understanding of sustainable
tourism through real-world concepts and practices.
In-depth study of the impacts and management

strategies in sustainable tourism.
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Item

ChatGPT-4

Bard (1123%unnaas)

Learning

outcomes

Students will: Understand the core principles of
sustainability in tourism. Leamn how to develop tourist
destinations sustainably. Grasp the balance between

environmental, social, and economic factors in tourism.

Students will: Comprehend the practical aspects of
sustainable tourism. Understand the holistic impacts of
tourism activities. Learn to apply strategies for

sustainable development and management in tourism.

Comparative

Conclusion

seems to take a more theoretical approach, focusing
on the principles of sustainability and how these
principles can be applied to the development of tourist
destinations. It appears to be designed for students
who are interested in the strategic planning aspect of
sustainable tourism, offering a balance between

environmental, social, and economic considerations.

appears to offer a holistic and practical approach to
sustainable tourism. It not only covers the impacts of
tourism but also educates students on real-world
sustainable practices and management strategies. This
course is suitable for students who are looking towards
a career in sustainable tourism management or
consultancy, as it provides practical skils and a
comprehensive understanding of the field's challenges

and considerations.

In summary, while both courses aim to educate students on sustainable practices within tourism, the main difference lies in the approach

(theoretical versus practical) and the depth of real-world application. Students' choice between the two should consider their career

aspirations, whether they're geared towards strategic development or practical management within sustainable tourism.

fiun: 91nM135 generated Tng ChatGPT-4
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Item

ChatGPT-4

Bard (1723%unnaa)

Course

descriptions

Students are introduced to qualitative and
quantitative research methods specific to the
tourism industry, enabling them to conduct

research projects and understand industry trends.

This course teaches students how to conduct
research in the tourism field. Students will learn
about the different research methods used in
tourism, as well as how to design, conduct, and

analyze tourism research studies.

Scope

Introduction to qualitative and quantitative
research methods. Specific focus on applications
within the tourism industry. Emphasis on conducting

research projects and understanding industry trends.

Detailed instruction on conducting research in the
tourism field. Comprehensive overview of various
research  methods. Emphasis on the design,

execution, and analysis of tourism research studies.

Depth

Provides foundational knowledge of research
methods. Enables students to undertake research
projects and interpret trends, suggesting a practical

approach.

In-depth exploration of the research process, from
design to analysis. Hands-on approach to learning,
implying more engagement with the actual conduct

of research.

Learning

outcomes

Students will:  Acquire basic knowledge of
qualitative and quantitative research methods.
Conduct research projects in the tourism industry.

Analyze and understand trends in tourism.

Students will: Gain comprehensive knowledge of
research methods in tourism. Design, conduct, and
analyze tourism research studies. Apply practical

skills in real-world research scenarios.
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Item

ChatGPT-4

Bard (1123%unnaas)

Comparative

Conclusion

offers students an introduction to the fundamental
research methods applicable in the tourism
industry, with an emphasis on practical application.
This course seems suitable for students seeking to
understand basic research methodologies and
their direct application in tourism-related projects

and trend analysis. It may appeal more to

practitioners or professionals who are already in

appears to provide a more comprehensive
approach to tourism research, guiding students
through all stages of the research process. This
course is likely more rigorous in terms of
methodology, making it suitable for students who
are considering academic careers, advanced studies,
or roles that require a robust understanding of

research practices in tourism.

the tourism industry and are looking to enhance

their skills for applied contexts.

Ultimately, the choice between these courses should align with the students' academic and professional goals, whether they're
aiming for a foundational understanding with direct industry application or a deeper dive into research methodologies for

academic or advanced industry purposes.
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Prompt: As a professor with expertise in [role]. could you please develop a new course description,
incorporating elements from the following two courses: 1. [Detailed description of the first course]
2. [Detailed description of the second course]. Please ensure that the new course reflects the key themes
and learning objectives of the two mentioned courses. This course description should include the following

components: Course Title, Course Description, Modules, Learning Objectives, and Methodology.

vunewme: 11vualid 3 role munsruInIviigniden lawn 1. Tourism economics 2. Sustainable tourism

Wag 3. Tourism research
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ltem Detail

Title Economic Dynamics of Tourism: Local to Global Perspectives

Course Description

local communities to its footprint on the global economic stage.

The course "Economic Dynamics of Tourism: Local to Global Perspectives" is meticulously designed to offer a
profound understanding of the economics intertwined with the tourism sector. It encapsulates the essence of
two pivotal courses, merging the exploration of tourism’s economic impact at various geographical scales with
an in-depth analysis of supply, demand, and pricing strategies within the tourism market. The curriculum is

structured to provide a well-rounded comprehension of the tourism economy, encompassing its influence on
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Item

Detail

Module

Module 1: Fundamentals of Tourism Economics
- Introduction to tourism economics: Supply, Demand, and Market Equilibrium.
- Pricing strategies in tourism: Theory and Practical Implications.
- Types of tourism expenditure and their economic implications.
Module 2: Local and Regional Economic Impacts of Tourism
- Economic benefits and costs of tourism at the local and regional levels.
- Case studies of local and regional tourism development and its economic repercussions.
- Role of local government and private sector in fostering sustainable tourism economies.
Module 3: National Economic Implications of Tourism
- Analysis of tourism’s contribution to national income, employment, and economic growth.
- Government’s role in national tourism development: Policy formulation and implementation.
- Evaluation of national tourism strategies and their economic impact.
Module 4: International Tourism Economy
- Tourism’s footprint in international trade, balance of payments, and exchange rates.
- Global tourism market structures and international tourism demand modeling.
- Comparative analysis of tourism policies and economic impacts across different countries.
Module 5: Sustainable Tourism Development
- Sustainable tourism: Balancing economic benefits with social equity and environmental stewardship.
- Economic tools for assessing sustainability in tourism.
- Case studies on sustainable tourism practices and their economic ramifications.
Module 6: Contemporary Issues and Future Trends in Tourism Economics
- Analysis of contemporary issues affecting the tourism economy including crises, recovery, and resilience.
- Future trends in tourism economics: Challenges and Opportunities.

- Discussions on evolving government policies and global initiatives impacting the tourism economy.

Learning Objectives

Upon successful completion of this course, students will be able to:

1. Comprehend and apply fundamental economic concepts within the context of the tourism sector.
2. Analyze the economic impact of tourism at local, regional, national, and international levels.

3. Evaluate the role of government and private sector in tourism development and economic sustainability.

4. Assess the economic viability and sustainability of tourism initiatives and policies.

5. Examine contemporary issues and envisage future trends in tourism economics, fostering a forward-

thinking approach to tourism development and policymaking.

Methodology

The course adopts a multi-faceted pedagogical approach comprising lectures, guest speaker sessions,
case studies, group projects, and field visits to provide both theoretical knowledge and practical insight
into the economic dynamics of tourism. Through a blend of classroom leaming and real-world exposure,

students will be equipped to critically analyze and contribute to the economic discourse in the tourism sector.

fiun: 91nM135 generated Tag ChatGPT-4
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Title

Sustainable Tourism Development and Management

Course Description

The "Sustainable Tourism Development and Management" course is a carefully curated program aimed
at imparting a robust understanding of the sustainability paradigm within the realm of tourism. It encapsulates
the core essence of two insightful courses, blending the principles and practices essential for the sustainable
development and management of tourism destinations. The course delves into the triad of sustainability -
environmental, social, and economic aspects, fostering a holistic approach towards addressing the challenges

and leveraging the opportunities within sustainable tourism.

Module

Module 1: Foundations of Sustainable Tourism
- Introduction to Sustainable Tourism: Principles and Concepts.
- Triple Bottom Line of Sustainability: Economic Viability, Environmental Integrity, and Social Equity in Tourism.
- Global Trends and Challenges in Sustainable Tourism.
Module 2: Environmental Sustainability in Tourism
- Environmental Impacts of Tourism: Resource Consumption, Pollution, and Biodiversity Loss.
- Best Practices for Environmental Management in Tourism.
- Eco-Tourism and Nature-Based Tourism as Sustainable Models.
Module 3: Social Sustainability and Community Engagement
- Social Impacts of Tourism: Culture, Communities, and Consumer Behavior.
- Community Engagement and Participation in Tourism Development.
- Case Studies on Socially Sustainable Tourism Initiatives.
Module 4: Economic Sustainability and Ethical Considerations
- Economic Impacts of Tourism: Local Economies and Employment Opportunities.
- Ethical Considerations in Tourism: Fair Trade, Ethical Pricing, and Responsible Consumerism.
- Sustainable Supply Chain Management in Tourism.
Module 5: Planning and Managing Sustainable Tourism Destinations
- Sustainable Tourism Planning Frameworks and Tools.
- Destination Management Strategies for Sustainability.
- Policy Making and Governance in Sustainable Tourism.
Module 6: Contemporary Issues and Future Directions in Sustainable Tourism
- Crisis Management and Resilience in Sustainable Tourism.
- Technology and Innovation for Sustainable Tourism.

- Future Scenarios and Emerging Opportunities in Sustainable Tourism.

Learning Objectives

Upon successful completion of this course, students will be able to:

1. Understand and articulate the core principles and practices of sustainable tourism.

2. Evaluate the environmental, social, and economic impacts of tourism at different scales.

3. Engage with communities and stakeholders to foster sustainable tourism development.

4. Develop and implement sustainable tourism plans and management strategies.

5. Analyze contemporary issues and envision innovative solutions for the sustainable evolution of the

tourism sector.
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Methodology

The course employs a blend of theoretical lectures, interactive discussions, case study analyses, field visits,
and guest lectures from industry experts to provide a well-rounded understanding of sustainable tourism.
Students will be encouraged to engage in critical thinking, collaborative projects, and practical applications
to address real-world challenges and contribute to the sustainable development and management of
tourism destinations. Through a mix of academic learning and practical exposure, students will be well-

equipped to play a pivotal role in steering the tourism sector towards a more sustainable trajectory.

fia: 9903 generated 10 ChatGPT-4
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Title

Tourism Research Methodology and Application

Course Description

The "Tourism Research Methodology and Application" course is meticulously crafted to offer an expansive
understanding of both qualitative and quantitative research methods tailored to the tourism industry.
Reflecting the core elements of two insightful courses, this program aims at equipping students with the
necessary skills to conduct robust research projects, analyze industry trends, and contribute to the
burgeoning body of knowledge in tourism research. As participants traverse through the course, they will
garner a thorough understanding of the diverse research methods employed in tourism, underpinned by

practical applications and real-world examples.

Module

Module 1: Introduction to Tourism Research
- The Importance of Research in the Tourism Industry.
- Overview of Qualitative and Quantitative Research Methods.
- |dentifying Research Gaps and Formulating Research Questions in Tourism.
Module 2: Qualitative Research Methods in Tourism
- Designing Qualitative Research Studies: Case Studies, Interviews, and Focus Groups.
- Data Collection Techniques: Observation, Interviews, and Content Analysis.
- Analyzing and Interpreting Qualitative Data.
Module 3: Quantitative Research Methods in Tourism
- Designing Quantitative Research Studies: Surveys, Experiments, and Correlational Studies.
- Data Collection Techniques: Questionnaire Design, Sampling, and Fieldwork.
- Analyzing and Interpreting Quantitative Data: Descriptive and Inferential Statistics.
Module 4: Mixed Methods Research in Tourism
- Combining Qualitative and Quantitative Approaches.
- Design, Implementation, and Analysis of Mixed Methods Research.
- Case Studies on Mixed Methods Research in Tourism.
Module 5: Industry Trend Analysis and Forecasting
- Analyzing Tourism Industry Trends: Demand, Supply, and Emerging Markets.
- Forecasting Techniques in Tourism Research.

- Implications of Research Findings for Tourism Policy and Planning.

21/97




= o _a a a4 o . = & . g
139V 12 A1BUIYNTZUIUIYWNYINY Tourism Research NaanluuUUNUIIU course description

Uszihu

a
IYATLDYA

Module 6: Research Project Design and Implementation
- Research Proposal Development.
- Ethical Considerations in Tourism Research.

- Conducting, Analyzing, and Presenting Tourism Research Projects.

Learning Objectives

Upon successful completion of this course, students will be able to:

1. Understand and articulate the significance of research within the tourism industry.

2. Design, conduct, and analyze qualitative, quantitative, and mixed methods research studies pertinent
to tourism.

3. Engage in industry trend analysis and forecasting, utilizing appropriate research methods.

4. Develop robust research proposals, considering ethical implications and practical constraints.

5. Effectively communicate research findings to diverse stakeholders, contributing to informed decision-

making and policy formulation within the tourism sector.

Methodology

The course employs a holistic pedagogical approach encompassing lectures, interactive discussions, hands-
on workshops, and guided research projects. Students will have the opportunity to engage in peer reviews,
fieldwork, and collaborations with industry partners, fostering a rich learning environment. Through a blend
of theoretical knowledge and practical application, students will hone their research skills, preparing them

for academic and professional endeavors in the vibrant field of tourism research.
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Prompt: As a professor with expertise in [role]. Summarize the two course descriptions: 1. [Detailed description of

the first course] 2. [Detailed description of the second course]. The result should be in a table format,

listing topics and descriptions, and summarize the various course descriptions under consistent

topic headers, ensuring each course's unique aspects are highlighted under these generalized categories.
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1Y

As a professor with expertise in [role]. You are creating a comprehensive syllabus for a new
semester-long course on [role] The course should span 15 weeks, with 3 hours of instruction
per week. The syllabus should incorporate elements from the following two courses descriptions:
1. [Detailed description of the first course] 2. [Detailed description of the second coursel.
The syllabus should be designed for undergraduate students pursuing a degree in Tourism
Management. It should aim to provide a balance between theoretical knowledge and practical
skills relevant to the tourism industry. The syllabus should include the following components:
Course Title, Course Description, Course Objectives, Course Outline, Methodology (more details),

and Assessment (more details).

As a professor with expertise in [role]l. You are creating a comprehensive syllabus for a new
semester-long course on [role] The course should span 15 weeks, with 3 hours of instruction per
week. The syllabus should be designed for undergraduate students pursuing a degree in Tourism
Management. It should aim to provide a balance between theoretical knowledge and practical
skills relevant to the tourism industry. The syllabus should include the following components:
Course Title, Course Description, Course Objectives, Course Outline, Methodology (more details),

and Assessment (more details).
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FaunmInenae

A195U18918391 (Course Descriptive)

1. The Hong Kong Polytechnic
University, HK

Introduction to tourism economics and policy, Tourism demand and modelling, Tourism supply
and costs, Market structures and ethical pricing strategies, Economic contribution of tourism,
Economic impact of tourism and policy management, The balance of payments and international

tourism, Tourism Policy making and management, Tourism policy issues and trends.

2. University of Surrey, UK

Demand: time preference, elasticity and modelling, Supply and costs, Market structure and pricing,
Market intervention, Income, employment and prices, Economic growth and revival, International

trade and exchange rates, Environmental economics and sustainable development.

3. Bournemouth University, UK

This unit will introduce you to the key principles of the visitor economy. It looks at the influence
of economic factors on consumer demand and the how external environment influences tourism
businesses and consumers. It also examines the economic impacts of the visitor economy on

destinations and communities.

4. Griffith University, AU

This course takes a very applied approach to demonstrate the importance of
understanding both the micro and macro influences on consumer behavior, specifically within
the economic operating environment of tourism and hospitality businesses in the global
marketplace.

At a micro-economic level managers need to understand the factors that influence both consumer
demand for services and firms decisions to supply services. At a macro-economic level managers
need to understand the role of tourism and hospitality in regional, national and global economies

and the role of governments in stimulating and controlling activity in this sector.

5. University of Queensland, AU

This course introduces foundation economic concepts as they apply to the broader
tourism sector which includes the hospitality and event industries. Adopting a macro
perspective, the course examines demand and supply, market structures, the influence
of economic change on the sector, and the role of the tourism, hospitality and event
industries in the economy. Economic concepts that apply to the tourism sector are

explored including economic impact assessment and environmental economics.

6. The University of Balearic
Islands, ES

Introduction, basic Principles & Graphical Analysis in Economics, Supply and Demand, Consumer
and Producer Surplus, Price Controls and Quotas, Elasticity, Taxes, Behind the Supply Curve;
Inputs and Costs, Perfect Competition and The Supply Curve, Monopoly, Microeconomic
Extensions (Oligopoly, Monopolistic Competition and Product Differentiation, Externalities,

Public Goods).

7. Prince of Songkla University,
TH

Principles and theory of both micro and macro level economics, analyzing the demand supply
and elastic, consumption, markets, national income, income distribution and unemployment;

applications of cases in hospitality and tourism industry.

8. Mahidol University, TH

Principles of economics, particularly microeconomics, and applied economic concepts; assessing
the socio-economic behaviors of economic agents comprising consumers, businesses, government,
and its agencies, particularly their business choices and decision making; covering key economic

areas of demand, supply, elasticity, costing, pricing and investment.
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9. Burapha University, TH

Principles of economics; features of goods and tourism and hospitality industry; definitions and
distinctive characteristics of goods, supply chain, product life cycle; business case studies

covering key economic areas of demand, supply, elasticity, costing, pricing and investment.

10.Mahasarakham University, TH

Introduction to tourism economics; tourism economic models; theories and models of
assumptions and policy; components of tourism demand; problems in tourism economics

associated with tourism firms and tourism destinations.

11.Meajo University, TH

Concepts, theories, and methodologies of applying tourism economic, Characteristics of tourism
and hospitality products and industry, Theory and analysis of tourism and hospitality demands,
Analysis of tourism and hospitality supply and different market structures, Concepts of
assessing tourism and hospitality competitiveness and economic impact of tourism and

hospitality in both micro and macro-economic.
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Topic

Detail

1. Introduction to Tourism Economics

1 = The Hong Kong Polytechnic University
5 = University of Queensland

10 = Mahasarakham University

11 = Meajo University

Courses 1, 5, 10, and 11 introduce students to the basics of tourism economics,
covering fundamental principles, tourism economic models, and the role of tourism in
the broader economic context. Unique to course 10 are the discussions on
theories and models of assumptions and policy in tourism economics. Course 11

emphasizes the characteristics of tourism products and industry.

2. Demand, Supply, and Market Equilibrium
2 = University of Surrey

3 = Bournemouth University

4 = Griffith University

6 = The University of Balearic Islands

7 = Prince of Sangkla University

8 = Mahidol University

9 = Burapha University

Courses 2, 3,4, 6,7, 8, and 9 delve into the core economic principles of demand
and supply, elasticity, and market equilibrium, with a focus on their applications
within the tourism and hospitality sector. Courses 3 and 4 specifically explore
the micro and macro influences on consumer behavior within the tourism

economic environment.

3. Economic Impact and Policy Management
1 = Hong Kong Polytechnic University
5 = University of Queensland

11 = Meajo University

Courses 1, 5, and 11 examine the economic contribution of tourism, the policies
that manage its impact, and methods for assessing tourism's economic
implications at micro and macro levels. Course 1 specifically addresses the

economic impact of tourism and policy management.

4. Market Structures and Pricing

1 = The Hong Kong Polytechnic University
4 = Griffith University

6 = The University of Balearic Islands

8 = Mahidol University

9 = Burapha University

Courses 1, 4, 6, 8, and 9 explore different market structures, ethical pricing
strategies, and factors influencing firm decisions in the tourism industry.
Course 6 provides an in-depth study of concepts like consumer and producer surplus

and various market forms, including monopoly and perfect competition.
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5. International Economics and Tourism
1 = The Hong Kong Polytechnic University

2 = University of Surrey

Courses 1 and 2 handle international economic aspects, discussing the balance
of payments, international tourism, trade, and exchange rates, highlighting their

influence on the tourism sector.

6. Economic Growth and Development
2 = University of Surrey

5 = University of Queensland

Courses 2 and 5 consider broader economic changes, discussing economic
growth, revival, and the role of various tourism industries in the economy.
Course 2 uniquely introduces environmental economics and sustainable

development.

7. Principles of Micro and Macroeconomics
6 = The University of Balearic Islands
7 = Prince of Sangkla University

8 = Mahidol University

Courses 6, 7, and 8 provide a foundation in micro and macroeconomics, emphasizing
graphical analysis, national income, income distribution, unemployment, and the
behaviors of various economic agents. Course 7 uniquely applies these principles to

case studies in the hospitality and tourism industry.

8. Special Topics in Tourism Economics
9 = Burapha University
11 = Meajo University

Courses 9 and 11 feature specialized knowledge, with course 9 focusing on
distinctive characteristics of goods in the tourism and hospitality industry, supply
chain management, and product life cycle. Course 11 covers methodologies for

assessing competitiveness and economic impacts in the sector.

9. Business Strategies and Decisions
8 = Mahidol University
9 = Burapha University

Courses 8 and 9 evaluate the decision-making processes in tourism businesses,
covering key areas of investment, costing, and pricing strategies. They assess

socio-economic behaviors of businesses and governmental agencies.
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Tourism Economics: Theory and Practice

Foundations of Tourism Economics

Course

Description

This course offers a comprehensive exploration into
the economic principles and practices that shape the
tourism industry. Students will gain insights into the
dynamics of tourism demand and supply, the role of
policy and management, and the broader economic
impacts of the tourism sector on local and global
scales. Designed for undergraduate students in Tourism
Management, this course seamlessly integrates theoretical
knowledge with practical applications, preparing students

for leadership roles in the ever-evolving world of tourism.

This course delves into the intricate world of tourism

economics, offering students a comprehensive
understanding of the economic principles, policies, and
practices that underpin the global tourism industry.
Designed specifically for undergraduate students in
Tourism Management, the course bridges the gap
between theoretical economic concepts and their real-
world applications in the tourism sector, preparing
students for a successful career in tourism management

and policymaking.

Course

Objectives

1. Understand the foundational economic principles
as they apply to the tourism sector.
2. Analyze the factors influencing tourism demand,

supply, and pricing.

1. Understand and articulate core economic principles as
they apply to the tourism sector.
2. Analyze the dynamics of tourism demand, supply, and

pricing.
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3. Evaluate the economic impacts of tourism on | 3. Evaluate the broader economic impacts of tourism on
destinations and communities. local, national, and global scales.

4. Understand the role of policy and management in | 4. Understand the role of policy, governance, and
shaping the tourism industry. management in shaping the tourism industry.

5. Apply theoretical knowledge to real-world | 5. Apply theoretical knowledge to real-world scenarios,
scenarios, demonstrating problem-solving and demonstrating critical thinking and decision-making
decision-making skills in tourism economics. skills in tourism economics.

Course Week 1: Introduction to Tourism Economics Week 1: Introduction to Tourism Economics
Outline - Overview of tourism economics - Overview and importance of economics in

- Importance of economics in the tourism sector
Week 2-3: Tourism Demand and Supply
- Factors influencing tourism demand.
- Tourism supply dynamics and cost structures
Week 4-5: Market Structures in Tourism
- Overview of different market structures
- Ethical pricing strategies and market interventions
Week 6-7: Economic Impacts and Contributions of Tourism
- Economic contribution of tourism to local and
global economies
- Assessing the economic impacts of tourism activities
Week 8-9: Tourism Policy and Management
- Role of policy in shaping the tourism industry
- Current trends and issues in tourism policy and
management
Week 10-11: Advanced Topics in Tourism Economics
- Balance of payments and international tourism
- Environmental economics and sustainable
tourism development
Week 12-13: Micro and Macroeconomic Principles in
Tourism
- Consumer behavior and firm decisions in tourism
- Role of tourism in regional, national, and global
economies
Week 14: Case Studies in Tourism Economics
- Real-world challenges and solutions in tourism
economics
- Group discussions and analyses
Week 15: Course Review and Wrap-up
- Recap of key concepts

- Preparations for final assessments

the tourism sector
Week 2-3: Understanding Tourism Demand
- Factors influencing tourism demand.
- Modeling and forecasting tourism demand.
Week 4-5: Tourism Supply Dynamics
- Components and costs associated with tourism
supply.
- Challenges and opportunities in tourism supply
management
Week 6-7: Pricing and Market Structures in Tourism
- Different market structures in tourism
- Pricing strategies and their implications
Week 8-9: Economic Impacts of Tourism
- Direct, indirect, and induced impacts of tourism
- Measuring and evaluating economic impacts
Week 10-11: Tourism Policy and Governance
- Role and importance of policy in tourism
- Current trends and challenges in tourism
policymaking
Week 12-13: Sustainable Tourism Development
- Economic considerations in sustainable tourism
- Balancing growth, profitability, and sustainability
Week 14: Contemporary Issues in Tourism Economics
- Emerging trends, challenges, and opportunities
- Case studies and real-world examples
Week 15: Course Recap and Review
- Overview of key concepts learned.

- Preparations for final assessments
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Methodology

Lectures: Core concepts will be introduced and
explained through interactive lectures.

Group Discussions: Students will engage in discussions,
fostering collaborative learning.

Case Studies: Real-world scenarios will be
analyzed to apply theoretical knowledge.

Guest Speakers: Industry experts will provide
insights into current trends and challenges.

Field Visits: Visits to tourism destinations or

businesses will offer practical exposure.

Interactive Lectures: Core concepts will be
introduced using multimedia presentations, fostering
engagement, and understanding.

Group Discussions and Debates: Encouraging
collaborative learning and critical thinking on
contemporary issues.

Case Study Analysis: Real-world scenarios from the
tourism industry will be dissected, allowing students
to apply theoretical knowledge.

Guest Lectures: Industry experts and practitioners will
provide insights, enriching the learning experience.
Field Trips: Visits to local tourism businesses or
destinations will offer hands-on exposure and

practical insights.

Assessment

Class Participation (10%): Continuous assessment
based on engagement in class discussions and
activities.

Group Projects (20%): Students will work in
groups to analyze real-world tourism economic
challenges and present solutions.

Mid-Term Examination (25%): A written exam
covering topics from Weeks 1-7.

Individual Assignments (20%): Students will
submit two assignments analyzing specific topics in
tourism economics.

Final Examination (25%): A comprehensive written

exam covering all course topics.

Class Participation and Engagement (10%):
Continuous assessment based on active participation
and contribution to class discussions.

Group Projects and Presentations (20%): Analysis
of real-world challenges in tourism economics,
culminating in a presentation.

Mid-Term Examination (25%): A written exam assessing
understanding of topics covered in Weeks 1-7.
Individual Research Assignments (20%): Deep
dives into specific topics, fostering independent
research skills.

Final Examination (25%): A comprehensive written

exam covering the entirety of the course content.
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1. University of Surrey, UK

& communications.

Sustainability management systems 1: how to prepare a policy and conduct a baseline assessment,
followed by a review of stakeholder management, and the economic, social and environmental
impacts of tourism, with particular emphasis on climate change.

Sustainability management systems 2: How to write an action plan, and implications for its
operationalization, reporting, auditing and review. Sustainability actions for key business areas, such

as human resources, service design, operations management, supply chain management, marketing
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2. Bournemouth University, UK

This unit will help you develop a thorough understanding of sustainable tourism in a destination
context. You will learn about the meanings of sustainability, the Sustainable Development Goals,
and how tourism can contribute to meeting these goals in destinations. You will also look at the

range of tourism impacts in destination settings, and how these can be sustainably managed.

3. Purdue University, US

This course will examine issues associated with sustainability in the hospitality and tourism industry.
It will examine how principles of sustainable development and the triple bottom line (economic,
social and environmental) are applied to hospitality and tourism. The course will address
sustainability across a variety of tourism sectors including destination management, lodging,
restaurants and meetings. The course will also examine consumer issues associated with

sustainability.

4. Griffith University, AU

This course focuses on how unsustainable tourism operations can be corrected and how to make
informed decisions regarding the expansion, refurbishment, planning and development of existing
or new tourism infrastructure. This course provides a conceptual basis for understanding sound
professional practice in the development and management of tourism opportunities. Students will
be provided with the opportunity to critically reflect upon their own direct experience of tourism

operations in terms of concepts and research presented during lectures.

5. University of Queensland, AU

This course introduces the concept of sustainability and its relevance to contemporary society and
the tourism, hospitality and event sectors. It examines the potential positive and negative impacts
of tourism, hospitality and events on communities, economies and the environment, and provides

students with strategies based on the principles of sustainable development to manage these.

6. The University of Balearic
Islands, ES

The Anthropocene; Tourism and environment; From Sustainable Development to Sustainable
Tourism; Nature-based tourism and alternative tourism: exploring their contradictions; Sustainable

tourism at work: tools at destination and industry levels.

7. Kasetsart University, TH

Principles, concepts, meaning, current situations and goals of sustainable tourism development.
Sustainable tourism criteria and evaluation. Sustainable tourist behavior. Promoting sustainable
development of international tourism organizations. International and domestic models of

sustainable tourism development. Field trips required.

8. Prince of Songkla University,
TH

Theories on planning and sustainable development; sustainable tourism; community- based
tourism; tourism resource development; roles of government and nongovernment agencies;
interrelationships for effective planning and development in local, national and international levels;
environmental, economic and sociocultural impacts of tourism; tourism master plans; global forces
influencing domestic and international travel and tourism; risk and crisis management in tourism

industry.

9. Mahidol University, TH

Concept of tourism and sustainable development goals; sustainability affecting travel and
service business; sociocultural, environmental, economic impacts of tourism; visitor
management and an interpretation for the sustainable development; creative tourism for
promoting culture-based creativity and sustainability of travel and service business;
concepts of community-based tourism practices for the sustainable development within a

different geo-cultural context — urban and rural settings; the Global Code of Ethics.
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10.Burapha University, TH

Concepts and principles of tourism resources and zoning management for sustainability as
well as conservative sustainable tourism; factors affecting to tourism management; creating
of environmental awareness in a dynamic change context; analyzing; planning; implementing

and evaluating in sustainable tourism management.

11.Mahasarakham University, TH

Concepts of sustainable development; concepts and components of sustainable tourism
development; concepts of ecotourism; concepts of elective tourism; meaning and
significance of community in tourism sites; concepts of community-based tourism; concepts
of participation; policy and plans for national and international sustainable tourism
development; tourism planning and management process; writing a sustainable tourism

development project.

12.Naresuan University, TH

Concepts and principles of sustainability development; application of this concept into
planning and management of tourism and hospitality; patterns of sustainable tourism;
impacts of tourism upon socio-cultural aspects, economics and environment; current issues

regarding sustainable tourism; case studies and field trips.

13.University of Phayao, TH

Meaning, components and principle of sustainable tourism, types and forms of sustainable
tourism, guidelines for the tourism resources conservation, sustainable forms of tourism-

related businesses, tourism amenity management, tourist management for sustainability.

14.Meajo University, TH

Theories Concepts. Goals of the United Nations 17 Sustainable Development Goal for the world
of Future UN. Sustainable Development Goal: 17 aspects for Future world. Development
Sustainable tourism by using the participation process of private communities including the
government using AIC (Appreciation influence Contral) techniques in Participatory practice
including community-based tourism principles as well as various criteria used to control areas.

Travel to achieve success to lead to Sustainable tourism in the area of Thailand.
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Topic

Detail

1. Sustainability Management Systems Courses 1, 2, 3, 5, and 12 introduce sustainability management practices,

1 = University of Surrey

2 = Bournemouth University
3 = Purdue University

5 = University of Queensland

12 = Naresuan University

ranging from policy preparation, baseline assessment, action plans,
operational implications, and reporting in tourism sectors. Unique aspects
include stakeholder management, climate change emphasis, triple bottom line

application, and case studies with field trips.
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2. Sustainable Tourism & Development
Goals

2 = Bournemouth University

6 = The University of Balearic Islands

7 = Kasetsart University

9 = Mahidol University

11 = Mahasarakham University

14 = Meajo University

Courses 2, 6, 7,9, 11, and 14 focus on sustainable tourism in the context of
global development goals. They cover the meanings of sustainability, the
Anthropocene, international models, the Global Code of Ethics, and the UN's
17 Sustainable Development Goals. Specific techniques like AIC in
participatory practices and destination-specific studies (e.g., Thailand) are

featured.

3. Impacts and Corrections in Tourism
Operations

4 = Griffith University

5 = University of Queensland

8 = Prince of Songkla University

10 = Burapha University

Courses 4, 5, 8, and 10 explore the corrective measures for unsustainable
tourism practices. They delve into decision-making for infrastructure
expansion, refurbishment, planning, and development, with emphases on
professional practice, resource and zoning management, and dynamic

environmental context awareness.

4. Community-Based & Participative
Tourism

8 = Prince of Songkla University

9 = Mahidol University

11 = Mahasarakham University

14 = Meajo University

Courses 8, 9, 11, and 14 discuss theories and practical aspects of community-
based tourism and participatory methods. They examine the roles of
government and non-government agencies, global influences, crisis
management, community participation, and special participatory techniques

like AIC. Geo-cultural context considerations and ethics are also highlighted.

5. Sustainable Practices in Specific
Tourism Sectors

3 = Purdue University

6 = The University of Balearic Islands

13 = University of Phayao

Courses 3, 13, and 6 detail sustainability in various tourism sectors including
hospitality, nature-based tourism, and alternative tourism. They address
consumer issues, guidelines for conservation in tourism businesses, and

contradictions within alternative tourism types.

6. Tourism Planning and Resource
Management

7 = Kasetsart University

8 = Prince of Songkla University

10 = Burapha University

11 = Mahasarakham University

12 = Naresuan University

Courses 7, 8, 10, 11, and 12 emphasize tourism planning, resource
management, and sustainability criteria and evaluation. They cover
sustainable tourist behavior, international and domestic models, master
plans, and elective tourism concepts. The courses also involve direct

engagement through field trips and project writing.

7. Socio-Cultural, Economic, and
Environmental Considerations

2 = Bournemouth University

3 = Purdue University

9 = Mahidol University

12 = Naresuan University

Courses 2, 3, 9, and 12 examine the broader impacts of tourism, focusing on
socio-cultural, environmental, and economic effects. They discuss visitor
management, creative tourism for cultural promotion, community practices

in different settings, and current issues in sustainable tourism.
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Sustainable Tourism: Principles, Practices, and Strategies

Sustainable Tourism: Integrating Theory and Practice

Course

Description

This course delves into the concept of sustainable tourism,
aiming to equip students with the knowledge and skills
necessary to promote sustainability practices within the
tourism industry. It covers a broad spectrum of topics,
including sustainability management, the impact of
tourism on society and the environment, strategies for
sustainable development, and the role of various
stakeholders in achieving sustainability goals. Through a
combination of theoretical learning and practical case
studies, students will learmn to critically assess and

contribute to sustainability efforts in tourism.

This dynamic course offers an in-depth exploration of
sustainable tourism, emphasizing its critical importance in
the global tourism industry. Students will engage with
key concepts, practices, and strategies to understand
and apply sustainable principles within tourism
management. The curriculum bridges theoretical
knowledge with real-world applications, preparing
students to contribute positively to sustainability in

their future tourism careers.

Course

Objectives

1. Understand and explain the principles and
concepts of sustainable tourism.

2. Assess the social, economic, and environmental
impacts of tourism activities.

3. Apply sustainability management systems within
various tourism sectors.

4. Develop strategies for sustainable tourism, considering
current global challenges and opportunities.

5. Engage with stakeholders to promote sustainable

practices in tourism development.

1. Define and explain key concepts related to
sustainable tourism.

2. |dentify and analyze the impacts of tourism on
economic, social, and environmental contexts.

3. Evaluate sustainability practices within various
sectors of the tourism industry.

4. Design strategies and propose solutions for real-
world challenges in sustainable tourism.

5. Communicate effectively the principles of sustainable

tourism to diverse audiences, including stakeholders,

customers, and communities.

Course

Outline

Week 1: Introduction to Sustainable Tourism
- Definitions and concepts of sustainability in tourism
- The importance of sustainable tourism in
contemporary society
Week 2: The Framework of Sustainable Tourism
- The Sustainable Development Goals (SDGs)
and their relevance to tourism
- The triple bottom line (economic, social, and
environmental sustainability)
Week 3: Sustainability Management Systems - Part 1
- Preparing a sustainability policy
- Conducting a baseline assessment
Week 4: Sustainability Management Systems - Part 2
- Stakeholder management in tourism

- Writing and operationalizing an action plan

Week 1: Introduction to Sustainable Tourism
- Overview of tourism and the need for sustainability
- Historical context and evolution of sustainable
tourism
Week 2-3: Principles of Sustainable Tourism
- Economic, social, and environmental pillars
- Sustainable Development Goals (SDGs) and their
integration into tourism
Week 4-5: Impacts of Tourism
- Positive and negative impacts of tourism on
destinations
- Strategies for impact assessment and management
Week 6-7: Sustainable Tourism Practices and Standards
- Best practices in sustainable accommodation,
transport, and attractions

- Certification and standards in sustainable tourism
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Week 5: Economic, Social, and Environmental
Impacts of Tourism
- Assessing the multifaceted impacts of tourism
activities.
- Strategies for minimizing negative impacts.
Week 6: Climate Change and Sustainable Tourism
- Understanding the implications of climate
change for the tourism industry
- Adaptive and mitigation strategies
Week 7: Sustainable Tourism in Practice
- Case studies of sustainable tourism operations
- Field trip/Practical session
Week 8: Destination Management and Planning
- Principles of sustainable destination management
- The role of government and non-government
agencies
Week 9: Community-Based and Ecotourism
- Exploring models of community-based tourism
and ecotourism
- Benefits and challenges in implementation
Week 10: Sustainable Tourism Development and
the Anthropocene
- Tourism in the context of the Anthropocene
- Nature-based and alternative tourism contradictions
Week 11: Sustainable Operations and Supply Chain
Management
- Sustainability in human resources, service design,
and operations management
- Sustainable supply chain practices
Week 12: Marketing and Communication for
Sustainable Tourism
- Strategies for effective sustainable tourism marketing
- Communicating sustainability to consumers
Week 13: Crisis Management and Global Forces
in Tourism
- Risk and crisis management in the tourism industry
- Responding to global forces and trends
Week 14: Creative and Cultural Aspects of
Sustainable Tourism
- Promoting culture-based creativity

- Community participation and ethical considerations

Week 8-9: Community Engagement and Empowerment
- The role of local communities in sustainable tourism
- Methods for effective community engagement
and benefit-sharing
Week 10-11: Sustainable Destination Development
and Management
- Planning and policy for sustainable tourism
development
- (Crisis management and resilience in tourism
destinations
Week 12-13: Marketing Sustainable Tourism
- Ethical marketing and communication strategies
- Consumer behavior and demand for sustainable
travel options
Week 14: Technology and Innovation in Sustainable
Tourism
- The role of technology in enhancing sustainability
- Emerging trends and innovations
Week 15: Course Review and Reflection
- Review of key concepts and principles
- Reflection on the role of future tourism

professionals in advancing sustainability
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Week 15: Review and Future Directions

- Current issues and emerging trends in
sustainable tourism
- Preparing for the future: innovation and

leadership in sustainable tourism

Methodology

The course will utilize a mix of lectures, guest speaker
sessions, interactive discussions, case studies, and
field trips to provide a holistic learning experience.
Students are expected to engage actively in all sessions,

contributing their insights and perspectives.

Lectures: Core concepts and principles will be

introduced through interactive lectures that
incorporate case studies and current examples
from the tourism industry.

Guest Speakers: Industry professionals and experts
in sustainable tourism will be invited to share their
insights and experiences, enhancing the real-world
relevance of course topics.

Workshops and Simulations: Students will participate
in workshops and simulations that mimic real-world
challenges, encouraging the application of theoretical
knowledge.

Field Visits: Visits to local tourism enterprises or
destinations will provide firsthand experience with

sustainable tourism practices.

Group Projects and Presentations: Students will
collaborate on projects addressing current issues in
sustainable tourism, culminating in presentations that

allow for peer feedback and collaborative leamning.

Assessment

Class Participation (20%): Assessed through
engagement in discussions, attendance, and in-

class activities.

Case Study Analysis (30%): Individual or group
analysis of a current sustainable tourism operation
or initiative.
Practical Project (30%): Development of a
sustainable tourism plan or initiative, incorporating
concepts learned throughout the course.

Final Examination (20%): Comprehensive test
covering all course material, requiring both factual

understanding and critical thinking.

Midterm Exam (25%): A written exam covering key
concepts and theories introduced in the first half of
the course.

Group Project (25%): Students will work in teams
to develop a sustainable tourism plan or initiative,
which they will present to the class.

Field Visit Report (20%): Individual reports reflecting
on the field visits, applying course concepts to
analyze observed practices.

Participation and Engagement (10%): Regular
attendance, active participation in class discussions,
workshops, and field visits.

Final Exam (20%): Comprehensive exam assessing
understanding of course material and the ability to

apply concepts to new scenarios.
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1. The Hong Kong
Polytechnic University, HK

Introduction to the Research Process; Developing Literature Review Skills; Data Collection
Techniques; Questionnaire Design; Sampling; Analysis of Qualitative Data — Content Analysis
and Coding; Interpreting Qualitative data; Analysis of Quantitative Data 1 — Descriptive Statistics
and Normal Distribution; Analysis of Quantitative Data 2 - Chi-Square Test and t-test;
Analysis of Quantitative Data 3 - ANOVA Test; Analysis of Quantitative Data 4 — Correlation

and Regression; Writing a Research Report; Research Ethics and Professional Conduct.

2. University of Surrey, UK

Role of business research: informed business decisions and practices; Business research process:
types of business research and stages of the research process; Defining a research problem: the
foundation of business research; Formulating research aims and objectives; Critically reviewing the
literature; Developing a conceptual framework; Qualitative and quantitative research tools;
Obtaining secondary data in the digital age; Collecting primary data; Survey research; Observation
methods; Experimental research; Measurement and scaling concepts; Questionnaire design;
Sampling design and sampling procedure; Working with data; Analyzing qualitative data;

Quantitative statistical analyses; Negotiating access and ethical issues in research.

3. Bournemouth University, UK

An opportunity to develop an independent academic research project of interest to you in the
tourism or hospitality field, involving the collection, interpretation, critical analysis and presentation

of data/ findings, and a test of your investigative and analytical problem-solving abilities.

4. Purdue University, US

This course allows undergraduate students to gain valuable experience and knowledge through

research in the hospitality and tourism industry. Permission of instructor required.

5. Kasetsart University, TH

Principles and research methods in tourism. Identification of research problems. Formulation of
research objectives and hypotheses. Collection of data. Construction of questionnaires.
Observation list and interview guidelines. Data analysis and interpretation. Application of statistics

for research. Report writing and presentation.

6. Prince of Songkla University,
TH

Principles, Importance and research methodolosgical approaches from the field of business,
hospitality, and tourism; developing and conducting qualitative and quantitative research,
problem identification and definition; scope of study; research design; population; sampling; data
collection; data analysis using statistical analysis, discussion of the findings; recommendation for
future research the application of research methodological approaches in producing innovation

in hospitality and tourism.

7. Mahidol University, TH

Foundation for a solid research-based solution approach to issues as present in the travel
and service businesses; to understand a range of approaches to the issues as derived from
the academic literature to apply specific theoretical frameworks; to provide design of
experiments; collection of data; presentation of data; analysis of current trends in research

industry; analysis the research results and supply a range of solutions.

8. Burapha University, TH

Significance of tourism and hospitality research; quantitative and qualitative research;
research problems, research design and methodology, statistics, sampling, data collection
methods; statistical quantitative and qualitative data analysis, synthesis and interpretation,
evaluation, discussion, reliability, conclusion, presentation, research ethics; researcher’s

ethical codes.
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9. Mahasarakham University, TH

Introduction to research in tourism and service; identifying research problems; research
design; data analysis and discussion; writing a research report; Introduction to seminar;
presenting in a form of seminar; discussions, knowledge and opinions sharing in the current

situations in tourism and hospitality industry.

10.Naresuan University, TH

Principles and research methodology; locating research problems and objectives for
tourism; research design; qualitative, quantitative and mixed research methods; sampling
of research population; data collection; data analysis; report of research findings; survey

projects for tourism purposes.

11.University of Phayao, TH

Principles, research targets, research ethics, research scope in tourism, hotel, and hospitality
industry research objective setting, conceptual research framework design, research
methodology, population and sample size sampling, research instrument, research quality

testing, data collection techniques, data analysis, summary and discussion.

12.Meajo University, TH

The importance of tourism research in promoting tourism; research methodology that
include research issues, setting objectives, designing tools and methods of data collection,

data analyzing, research writing and conclusion of research results.
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Topic

Detail

1. Introduction to Research

1 = The Hong Kong Polytechnic University

5 = Kasetsart University
6 = Prince of Songkla University
9 = Mahasarakham University

12 = Meajo University

Courses 1, 5, 6, 9, and 12 introduce the research process, emphasizing
the significance of research in tourism and hospitality. Unique aspects include
a focus on literature review skills, problem identification, and the importance
of informed business decisions (Courses 1 & 2). Course 9 emphasizes current

situations in the industry.

2. Research Problem Definition
3 = Bournemouth University

4 = Purdue University

7 = Mahidol University

Courses 3, 4, and 7 highlisht the development of independent projects,
requiring students to identify and define research problems. Course 3 stands
out by offering students the opportunity to pursue a project of personal
interest. Course 4 requires instructor permission, ensuring guidance. Course 7

focuses on applying theoretical frameworks and designing experiments.

3. Research Design & Methodology
2 = University of Surrey

6 = Prince of Songkla University

8 = Burapha University

10 = Naresuan University

11 = University of Phayao

Courses 2, 6, 8, 10, and 11 extensively cover research design and methodology.
They discuss both qualitative and quantitative research tools, with Course 2
uniqguely tackling the challenges of obtaining secondary data in the digital age
and Course 6 emphasizing producing innovation in hospitality and tourism.
Course 8 delves into the reliability and ethical codes specifically. Course 10

covers mixed research methods, and Course 11 emphasizes research quality testing.
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4. Data Collection & Instruments

1 = The Hong Kong Polytechnic University
2 = University of Surrey

5 = Kasetsart University

6 = Prince of Songkla University

7 = Mahidol University

8 = Burapha University

10 = Naresuan University

11 = University of Phayao

12 = Meajo University

Most courses (1, 2, 5, 6, 7, 8, 10, 11, 12) deal with data collection techniques
and instrument design, such as surveys, questionnaires, and observation
methods. Course 5 uniquely focuses on constructing questionnaires,
observation lists, and interview guidelines. Course 7 provides a solid foundation
for issue-based solutions and current trend analysis. Course 12 stresses the role

of research in promoting tourism.

5. Data Analysis

1 = The Hong Kong Polytechnic University
2 = University of Surrey

5 = Kasetsart University

6 = Prince of Songkla University

7 = Mahidol University

8 = Burapha University

10 = Naresuan University

11 = University of Phayao

Courses 1, 2, 5, 6, 7, 8, 10, and 11 deep dive into both qualitative and
quantitative data analysis. Unique offerings include content analysis, coding,
and various statistical tests in Course 1; negotiation of access and ethical
dilemmas in data interpretation in Course 2; and the application of statistics for
research in Course 5. Course 6 involves discussion of findings, and Course 7
analyzes current trends and offers solutions. Courses 10 and 11 require

reporting of research findings.

6. Report Writing & Presentation

1 = The Hong Kong Polytechnic University
5 = Kasetsart University

9 = Mahasarakham University

12 = Meajo University

Courses 1, 5,9, and 12 emphasize report writing and presentation skills. Course 1
is distinctive with its focus on research ethics and professional conduct. Course 9
requires seminar presentations and encourages knowledge and opinion sharing,
providing a platform for real-time industry relevance and discussions. Course 5
and Course 12 require a conclusive presentation of research findings,

emphasizing clarity and professionalism.

7. Ethics in Research
1 = The Hong Kong Polytechnic University
2 = University of Surrey

8 = Burapha University

Courses 1, 2, and 8 include a strong focus on ethics in research. While each course
covers ethics, Course 1 uniquely integrates professional conduct with ethics,
Course 2 discusses negotiating access and ethical issues specifically in business
research, and Course 8 highlights researcher’s ethical codes, tying them back to

the methodology.
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Tourism Research: Methods and Applications

Foundations of Tourism Research

Course

Description

This course offers an in-depth exploration of research
methodologies and their applications within the
tourism industry. Students will engage with both
qualitative and quantitative research techniques,
understanding their relevance and application in real-
world tourism scenarios. The curriculum is designed
to bridge theoretical knowledge with hands-on
research experience, preparing students for data-

driven decision-making in their future tourism careers.

This intensive course introduces students to the
fundamental aspects of academic and market research
within the context of tourism. It emphasizes the
development of skills in research design, methodologies,
data analysis, and reporting, all tailored to the
complexities and unique characteristics of the tourism
industry. The course aims to provide students with the
practical skills needed to conduct robust research,
essential for strategic decision-making in their future

careers in tourism management.

Course

Objectives

1. Understand the significance and role of research
within the tourism industry.

2. Define and design research problems, objectives,
and hypotheses tailored to tourism scenarios.

3. Apply both qualitative and quantitative research
methods effectively.

4. Analyze and interpret data using appropriate
statistical tools.

5. Produce comprehensive research reports, ensuring
ethical and professional conduct throughout the

research process.

1. Comprehend the role and importance of research
in advancing the field of tourism.

2. Identify and formulate significant research questions
and hypotheses in various tourism contexts.

3. Master the methodologies for effective data collection
and analysis, both qualitative and quantitative.

4. Conduct ethical research by understanding the
implications of research on communities, environments,
and economies.

5. Synthesize research findings into clear, informative
reports and presentations, suitable for academic

and professional audiences.

Course

Outline

Week 1: Introduction to Tourism Research
- Significance of research in tourism
- Overview of the research process
Week 2: Defining Research Problems and Objectives
- Role of business research in informed
decision making
- Formulating research aims and objectives.
Week 3: Literature Review and Conceptual Frameworks
- Developing literature review skills
- Constructing a conceptual framework
Week 4-5: Research Design and Methodology
- Introduction to qualitative and quantitative
research tools
- Survey research, observation methods, and
experimental research
Week 6: Data Collection Techniques
- Questionnaire design and construction

- Obtaining secondary data in the digital age

Week 1: Introduction to Tourism Research
- Overview of research in tourism
- Importance of research in evidence-based
decision-making
Week 2: Research Problem Formulation
- Identifying research gaps
- Developing research questions and objectives
Week 3: Literature Review and Theoretical Framework
- Conducting a literature review
- Building a theoretical framework
Week 4: Research Ethics in Tourism
- Ethical considerations in tourism research
- Responsible research practices
Week 5-6: Research Design and Methodology
- Exploring different research designs
- Introduction to qualitative, quantitative,

and mixed methods
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Week 7: Sampling Techniques Week 7-8: Data Collection Techniques in Tourism
- Principles of sampling design and procedures - Surveys, interviews, and observations
- Population, sample size, and sampling methods - Secondary data sources and their uses
Week 8-9: Qualitative Data Analysis Week 9: Sampling Strategies
- Content analysis, coding, and interpreting - Understanding population and sample
qualitative data. - Techniques for effective sampling
- Ethical considerations in qualitative research Week 10-11: Qualitative Data Analysis
Week 10-12: Quantitative Data Analysis - Techniques for analyzing textual and
- Descriptive statistics, normal distribution, observational data.
chi-square test, t-test, ANOVA, correlation, - Use of software in qualitative analysis
and regression Week 12-13: Quantitative Data Analysis
- Working with data and understanding statistical - Introduction to statistical tools
outputs - Descriptive and inferential statistics in tourism research
Week 13: Writing and Presenting Research Reports Week 14: Writing and Presenting Research Findings
- Structuring and writing comprehensive research - Structuring research reports
reports. - Effective presentation skills
- Effective presentation techniques Week 15: Review and Future Trends in Tourism Research
Week 14: Research Ethics and Professional Conduct - Recap of course content
- Understanding research ethics - Discussion on emerging trends and future
- Ensuring professional conduct throughout research areas in tourism
the research process
Week 15: Reflection and Future Directions in Tourism
Research
- Current trends and emerging methodologies
in tourism research
- Preparing for advanced research in tourism
Methodology | @ Lectures: Core concepts and methodologies will be Lectures: To introduce and explain complex research

introduced through interactive lectures, incorporating
real-world examples from the tourism industry.

® Workshops: Students will participate in hands-on
workshops, practicing data collection, analysis, and
interpretation techniques.

® Guest Speakers: Experts in tourism research will
be invited to share their insights, experiences, and
best practices.

® Group Projects: Students will collaborate on
research projects, addressing current issues in

tourism, and presenting their findings.

concepts and methods.

Case Studies: Real-world examples discussed in
class to illustrate the practical application of research
methods.

Interactive Workshops: Hands-on sessions where
students practice research skills, from data collection
to analysis.

Group Projects: Students collaborate to work
through all stages of a research project, from design
to presentation.

Guest Lectures: Experienced researchers and
professionals in tourism share insights and experiences,

enhancing students' understanding of the field's realities.
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key concepts and methodologies introduced in the
first half of the course.
Research Proposal (15%): Students will submit a

research  proposal, outlining their research

problem, objectives, and proposed methodology.
Group Research Project (30%): Teams will conduct a

research  project, collecting, analyzing, and
interpreting data, culminating in a written report
and presentation.

Participation and Engagement (10%): Regular
attendance, active participation in class discussions,
workshops, and guest speaker sessions.

Final Exam (25%): Comprehensive exam assessing
understanding of course material and the ability to

apply research methodologies to new scenarios.
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Field Research: Opportunities for students to | ® Fieldwork: Practical sessions, where possible, for
conduct field research, collecting primary data firsthand data collection experience in a tourism
from tourism enterprises or destinations. context.

Assessment Midterm Exam (20%): A written exam covering Research Proposal (20%): Students submit a detailed

proposal for a research project, demonstrating their
understanding of research design and methodology.
Midterm Examination (20%): A written test assessing
students' grasp of the course material covered in the first
half of the semester.

Group Research Project (30%): Execution of a
mini-research project, requiring students to apply
learned methodologies, analyze data, and present
their findings.

Class Participation (10%): Assessed throughout
the semester, reflecting students' engagement with
the course content, their peers, and instructors.
Final Examination (20%): A comprehensive test
covering all course materials, focusing on the application

of knowledge to novel research scenarios.
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As a professor with expertise in [role]. You are designing a comprehensive syllabus for a new

semester-long course on [role]. The course should span 15 weeks, with 3 hours of instruction

per week. The syllabus should be designed for undergraduate students pursuing a degree in

Tourism Management, who do not have a strong economics background. The syllabus should aim

to provide a balance between theoretical knowledge and practical skills relevant to the tourism

industry. The syllabus should include the following components: Course Title, Course Description,

Course Objectives, Course Outline, Methodology, and Assessment.
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Item

Detail

Title

Introduction to Tourism Economics

Course Description | This course provides an in-depth understanding of the economic principles and concepts that drive the

tourism industry. It explores the economic factors influencing tourism demand and supply, pricing
strategies, destination development, and the impact of external factors on tourism businesses. Through
a combination of theory and practical examples, students will develop the analytical skills necessary to

make informed decisions in the tourism sector.
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Course Objectives 1. Understand the basic economic concepts and principles relevant to the tourism industry.
2. Analyze the factors influencing demand and supply in the tourism market.

3. Evaluate pricing strategies and their impact on tourism businesses.

. Assess the economic sustainability of tourism destinations.

. Analyze the role of government policies and external factors in shaping the tourism industry.

[© )G, B aN

. Apply economic analysis to real-world tourism scenarios and make informed decisions.

Duration of Course | 15 weeks with 3 hours of instruction per week

Course Outline Week 1-2: Introduction to Tourism Economics
- Understanding the tourism industry.
- Basic economic concepts in tourism.
- Importance of tourism in the global economy.
Week 3-4: Demand and Supply in Tourism
- Factors influencing tourism demand.
- Factors influencing tourism supply.
- Elasticity of demand and pricing strategies.
Week 5-6: Pricing and Revenue Management
- Pricing strategies in the tourism industry.
- Revenue management in hotels and airlines.
- Case study: Dynamic pricing in tourism.
Week 7-8: Tourism Destination Development
- Destination competitiveness.
- Tourism destination life cycle.
- Sustainable tourism development.
Week 9-10: Tourism Impact Assessment
- Economic impact of tourism.
- Socio-cultural and environmental impacts.
- Case study: Measuring tourism impacts.
Week 11-12: Government Policies and Regulation
- Role of government in tourism.
- Tourism taxation and incentives.
- Tourism policy analysis.
Week 13-14: External Factors Affecting Tourism
- Global economic trends and their impact on tourism.
- Technological advancements and their influence.
- Crisis management in tourism.
Week 15: Course Wrap-up and Final Projects
- Review of key concepts.

- Group presentations on real-world tourism economic issues.
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Methodology ® | ectures to introduce theoretical concepts.

® (Case studies and group discussions to apply economic principles to real-world scenarios.
® Guest lectures by industry experts.

® Assignments and quizzes to assess understanding.

® Final group projects on economic analysis of a specific tourism destination.

Assessment ® (Class participation and engagement: 10%
® Quizzes and assignments: 30%
® Midterm exam: 20%

® Final group project and presentation: 20%

® Final exam: 20%
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Week Topic Description Activity for each session Measuring learning outcome
1-2 Introduction to Tourism Economics
- Understanding the Tourism Industry - Introduction to the tourism industry, its components, Lecture, class discussion, and group Students should demonstrate understanding of the
and its significance in the global economy. activity. key components of the tourism industry.
- Basic Economic Concepts in Tourism - Introduction to fundamental economic concepts and Lecture, examples, and interactive Assess students' comprehension of basic economic
principles relevant to the tourism sector. exercises. concepts and their application in tourism.
- Importance of tourism in the global | - Exploration of the economic impact of tourism on the Lecture, case studies, and group Evaluate students' ability to analyze the role of
economy global economy. discussions. tourism in the global economic context.
3-4 Demand and Supply in Tourism
- Factors Influencing Tourism Demand - Examination of factors affecting the demand for Lecture, case analysis, and group Assess students' capacity to identify and analyze
tourism services. presentations. factors affecting tourism demand.
- Factors Influencing Tourism Supply - Analysis of factors influencing the supply of tourism Lecture, industry guest speaker, and Evaluate students' understanding of the
services and accommodations. group discussions. determinants of tourism supply.
- Elasticity of demand and pricing - Discussion of price elasticity of demand in tourism Lecture, case study analysis, and pricing Assess students' ability to apply elasticity concepts
strategies and pricing strategies used in the industry. simulation. to pricing strategies.
5-6 Pricing and Revenue Management

- Pricing strategies in the tourism
industry

- Revenue management in hotels
and airlines

- Case study: Dynamic pricing in

tourism

Examination of various pricing strategies employed
by tourism businesses.

Study of revenue management techniques used in
hotels and airlines.

Analysis of dynamic pricing practices in the tourism

industry through case studies.

Lecture, pricing strategy evaluation, and
group presentations.

Lecture, revenue management case
studies, and group discussions.

Case study analysis, group presentations,

and pricing simulation.

Evaluate students' comprehension of pricing
strategies.

Assess students' ability to apply revenue
management principles.

Evaluate students' analytical skills through case

study analysis.
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Week Topic Description Activity for each session Measuring learning outcome
7-8 Tourism Destination Development
- Destination competitiveness - Exploration of factors contributing to the Lecture, destination competitiveness Assess students' ability to analyze destination
competitiveness of tourism destinations. assessment, and group discussions. competitiveness factors.
- Tourism destination life cycle - Study of the life cycle stages of tourism Lecture, case studies, and group Evaluate students' understanding of destination
destinations and their implications. presentations. life cycles.
- Sustainable tourism development - Examination of sustainability principles in tourism Lecture, sustainability case studies, and Assess students' grasp of sustainable tourism
development. group discussions. concepts.
9-10 | Tourism Impact Assessment
- Economic impact of tourism - Analysis of the economic impact of tourism on Lecture, economic impact assessment, Evaluate students' ability to assess the economic
destinations and host communities. and case study analysis. impact of tourism.
- Socio-cultural and environmental - Study of socio-cultural and environmental impacts Lecture, impact assessment exercises, Assess students' understanding of socio-cultural
impacts of tourism. and group discussions. and environmental consequences of tourism.
- Measuring tourism impacts - Application of impact assessment techniques to Case study analysis, impact measurement Evaluate students' analytical skills in assessing
real-world case studies. exercises, and group presentations. tourism impacts.
11-12 | Government Policies and Regulation

- Role of government in tourism

- Tourism taxation and incentives

- Tourism policy analysis

Examination of the role of government in regulating
and promoting tourism.

Study of taxation policies and incentives in the
tourism sector.

Analysis of tourism policies and their impact on the

industry.

Lecture, policy analysis, and group
discussions.

Lecture, tax policy evaluation,

and case studies.

Lecture, policy analysis exercises, and

group presentations.

Assess students' understanding of government's
role in the tourism industry.

Evaluate students' ability to analyze taxation
policies in tourism.

Assess students' policy analysis skills.
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- Review of key concepts
- Group presentations on real-world

tourism economic issues

Recap of key concepts & theories covered in the course.

Final group presentations on economic analysis of

specific tourism destinations.

Lecture and group discussion.

Group presentations.

Week Topic Description Activity for each session Measuring learning outcome
13-14 | External Factors Affecting Tourism
- Global economic trends and their - Exploration of global economic trends and their Lecture, trend analysis, and group Evaluate students' ability to analyze global
impact on tourism influence on the tourism industry. discussions. economic trends.
- Technological advancements and - Study of technological advancements shaping the Lecture, technology impact assessment, Assess students' understanding of technology's
their influence future of tourism. and group presentations. role in tourism.
- Crisis management in tourism - Examination of crisis management strategies in the Lecture, crisis scenario analysis, and Evaluate students' crisis management skills.
tourism sector. group discussions.
15 Course Wrap-up and Final Projects

Assess students' retention of key concepts.
Evaluate students' ability to apply economic

analysis to real-world tourism scenarios.
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Item Detail

Title Tourism Economics: Principles and Practice

Course Description | This course provides a comprehensive overview of the economic principles and concepts relevant to
the tourism industry. Students will gain a deep understanding of the demand for and supply of tourism
products, the economic impacts of tourism, and the role of government in tourism development. The
course will also cover a range of practical skills relevant to tourism economics, such as data analysis,

forecasting, and cost-benefit analysis.

Course Objectives 1. Explain the basic concepts of economics as they apply to the tourism industry.
. Analyze the demand for and supply of tourism products.

. Measure the economic impacts of tourism.

. Assess the role of government in tourism development.

. Apply economic principles to solve tourism-related problems.

o L1 BRAWLWN

. Communicate effectively about tourism economics using both written and oral forms.

Duration of Course | 15 weeks with 3 hours of instruction per week

Course Outline Week 1: Introduction to Tourism Economics
- What is tourism economics?
- The scope and importance of tourism economics
- The economic system
- Supply and demand
Week 2: Demand for Tourism
- Factors affecting tourism demand
- Tourism demand models
- Forecasting tourism demand
Week 3: Supply of Tourism Products
- The structure of the tourism industry
- Production costs in tourism
- Pricing tourism products
Week 4: The Economics of Tourism Firms
- Profit maximization
- Cost-benefit analysis
- Investment appraisal
Week 5: The Economic Impacts of Tourism
- Direct, indirect, and induced impacts
- Multiplier analysis
- Input-output analysis
Week 6: Tourism and Employment
- The nature of tourism employment

- The impact of tourism on employment

- Tourism and labor market policies
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Week 7: Tourism and Income Distribution
- The impact of tourism on income distribution
- Poverty and tourism
- Tourism and the informal economy
Week 8: Tourism and the Environment
- The environmental impacts of tourism
- Environmental economics and tourism
- Sustainable tourism
Week 9: Tourism and Development
- The role of tourism in economic development
- Tourism and poverty reduction
- Tourism and regional development
Week 10: Tourism and Government
- The role of government in tourism
- Tourism policy
- Tourism planning
Week 11: Tourism and International Trade
- The balance of payments and tourism
- Tourism and exchange rates
- Tourism and trade liberalization
Week 12: Tourism and Globalization
- The globalization of the tourism industry
- The impact of globalization on tourism
- Tourism and cultural change
Week 13: Current Issues in Tourism Economics
- The sharing economy and tourism
- Overtourism
- The future of tourism
Week 14: Guest Lecture
- Invited speaker from the tourism industry

Week 15: Course Review and Student Presentations

Methodology ® |ectures: Lectures will be used to provide students with a foundation in the key concepts and
theories of tourism economics.

® Tutorials: Tutorials will provide students with an opportunity to apply the concepts and theories they
have learned in lectures to real-world tourism problems.

® Case studies: Case studies will be used to help students understand the practical application of
tourism economics concepts.

® Group projects: Group projects will allow students to work collaboratively on research projects

related to tourism economics.
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Item Detail

® Guest lectures: Guest lectures will be used to provide students with insights from tourism industry
professionals.
® Student presentations: Student presentations will allow students to share their research findings

with the class.

Assessment ® Midterm exam (30%)
® Final exam (30%)
® Group project (20%)

® (Class participation (10%)

71n: 91013 generated g Bard (3TunNnass)
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Week

Topic

Description

Activity for each session

Measuring learning outcome

Introduction to Tourism Economics

Gain a comprehensive understanding of the definition,

scope, and importance of tourism economics.

Explore the fundamental concepts of the economic
system, including supply, demand, and market
equilibrium.

Critically analyze the various components and

interrelationships within the tourism industry.

Class discussion on the definition
and importance of tourism
economics.

In-class activity on identifying the
different components of the
economic system.

Group work on creating a diagram

of the supply and demand for

tourism products.

Students will be able to define tourism economics and

explain its importance.

Students will be able to identify the different

components of the economic system.

Students will be able to explain the concepts of supply

and demand as they apply to tourism

Demand for Tourism

Identify the various factors that influence tourism
demand, such as demographics, psychographics,
economic conditions, and technological advancements.
Comprehend the different tourism demand models
and their applications in forecasting future tourism
demand.

Develop and apply appropriate methods for

forecasting tourism demand for specific destinations.

Guest lecture from a tourism
industry representative on factors
affecting tourism demand.

Group work on developing a
tourism demand model.

Individual assignment on
forecasting tourism demand for

a specific destination.

Students will be able to identify the different factors that

affect tourism demand.

Students will be able to develop and explain tourism
demand models.
Students will be able to forecast tourism demand using

appropriate methods.

Supply of Tourism Products

Gain a thorough understanding of the structure of the
tourism industry, including the various types of tourism
firms and their roles in the tourism value chain.
Analyze the different types of production costs
associated with tourism products and services.
Critically evaluate the various pricing strategies used

in the tourism industry.

Case study on the cost structure of

a tourism firm.

In-class activity on pricing tourism
products.
Group work on developing a pricing

strategy for a new tourism product.

Students will be able to explain the structure of the

tourism industry.

Students will be able to identify the different types of
production costs in tourism.
Students will be able to explain the different pricing

strategies used in tourism.
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Week

Topic

Description

Activity for each session

Measuring learning outcome

The Economics of Tourism Firms

Comprehend the concept of profit maximization
and its application in tourism firms.
Conduct cost-benefit analyses of tourism projects

to evaluate their economic feasibility.

Apply investment appraisal techniques to assess

the potential returns on tourism investments.

Class discussion on the different
goals of tourism firms.

In-class activity on conducting a
cost-benefit analysis of a tourism
project.

Individual assignment on evaluating

a tourism investment opportunity.

Students will be able to explain the concept of profit
maximization.
Students will be able to conduct cost-benefit analyses

of tourism projects.

Students will be able to evaluate tourism investment

opportunities.

The Economic Impacts of Tourism

Gain a comprehensive understanding of the direct,

indirect, and induced economic impacts of tourism.

Apply multiplier analysis to calculate the economic

impacts of tourism on specific destinations.

Utilize input-output analysis to measure the
economic impacts of tourism on specific sectors of

the economy.

Guest lecture from a government
economist on the economic
impacts of tourism.

Group work on calculating the
economic impacts of tourism using
multiplier analysis.

Individual ~assignment on  using
input-output analysis to measure

the economic impacts of tourism.

Students will be able to explain the different types of

economic impacts of tourism.

Students will be able to use multiplier analysis to
calculate the economic impacts of tourism.
Students will be able to use input-output analysis to

measure the economic impacts of tourism.

Tourism and Employment

Critically analyze the nature of tourism employment,
including the characteristics of tourism jobs, the
seasonality of tourism employment, and the skills
required for tourism jobs.

Assess the impact of tourism on employment, both
positive and negative.

Develop tourism labor market policies that promote

sustainable employment in the tourism industry.

Case study on the impact of
tourism on employment in a

specific destination.

In-class activity on identifying the
different types of tourism jobs.
Group work on developing tourism

labor market policies.

Students will be able to explain the nature of tourism

employment.

Students will be able to assess the impact of tourism on
employment.
Students will be able to develop tourism labor market

policies.
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Week

Topic

Description

Activity for each session

Measuring learning outcome

Tourism and Income Distribution

Gain a comprehensive understanding of the impact
of tourism on income distribution, including the
relationship between tourism and poverty, the
impact of tourism on the informal economy, and
the role of tourism in regional development.
Critically analyze the wvarious theories and
perspectives on the relationship between tourism
and income distribution.

Evaluate the effectiveness of different policy
interventions aimed at promoting more equitable

distributional outcomes from tourism.

Guest lecture from a development
economist on the relationship

between tourism and poverty.

Group work on researching the
impact of tourism on income
distribution in a specific destination.
Individual assignment on writing a
policy brief on tourism and the

informal economy.

Students will be able to explain the relationship

between tourism and income distribution.

Students will be able to critically analyze the various
theories and perspectives on the relationship between
tourism and income distribution.

Students will be able to evaluate the effectiveness of
different policy interventions aimed at promoting more

equitable distributional outcomes from tourism.

Tourism and the Environment

Critically analyze the various environmental

impacts of tourism, both positive and negative.

Comprehend the application of environmental

economics concepts to tourism.

Develop and evaluate sustainable tourism plans.

Case study on the environmental
impacts of tourism in a specific
destination.

Inclass activity on identifying the
different environmental costs and
benefits of tourism.

Group work on developing a

sustainable tourism plan.

Students will be able to explain the different

environmental impacts of tourism.

Students will be able to apply environmental economics

concepts to tourism.

Students will be able to develop and evaluate

sustainable tourism plans.
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Week

Topic

Description

Activity for each session

Measuring learning outcome

Tourism and Development

Gain a comprehensive understanding of the role of

tourism in economic development.

Critically analyze the relationship between tourism

and poverty reduction.

Assess the impact of tourism on regional development.

Guest lecture from a
development economist on the
relationship between tourism
and development.

Group work on researching the
impact of tourism on development
in a specific region.

Individual assignment on writing
a report on the potential of
tourism to contribute to the
achievement of the Sustainable

Development Goals.

Students will be able to explain the role of tourism in

economic development.

Students will be able to critically analyze the

relationship between tourism and poverty reduction.

Students will be able to assess the impact of tourism on

regional development.

10

Tourism and Government

Critically analyze the role of government in tourism
development and regulation.
Comprehend the various tourism policy instruments

used by governments.

Evaluate the effectiveness of different tourism

policy initiatives.

Guest lecture from a government
official on tourism policy.

In-class activity on debating the
merits of different tourism policy
proposals.

Group work on developing a
tourism policy recommendation

for a specific issue.

Students will be able to explain the role of government
in tourism development and regulation.
Students will be able to identify the various tourism

policy instruments used by governments.

Students will be able to evaluate the effectiveness of

different tourism policy initiatives.
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Week

Topic

Description

Activity for each session

Measuring learning outcome

11

Tourism and International Trade

Gain a comprehensive understanding of the relationship

between tourism and international trade.

Critically analyze the impact of exchange rates on
tourism demand.
Assess the implications of trade liberalization for

the tourism industry.

Guest lecture from an
international trade economist on
the relationship between tourism
and trade.

In-class activity on calculating the
balance of payments for tourism.
Group work on researching the
impact of a specific trade

agreement on the tourism industry.

Students will be able to explain the relationship

between tourism and international trade.

Students will be able to assess the impact of exchange
rates on tourism demand.
Students will be able to analyze the implications of

trade liberalization for the tourism industry.

12

Tourism and Globalization

Critically analyze the impact of globalization on the

tourism industry.

Comprehend the various forms of tourism globalization.

Assess the implications of tourism globalization for

different stakeholders.

Guest lecture from a tourism
industry representative on the
impact of globalization on tourism.
In-class activity on identifying
the different forms of tourism
globalization.

Group work on researching the
impact of tourism globalization

on a specific destination.

Students will be able to explain the impact of

globalization on the tourism industry.

Students will be able to identify the different forms of

tourism globalization.

Students will be able to assess the implications of

tourism globalization for different stakeholders.
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Week

Topic

Description

Activity for each session

Measuring learning outcome

13

Current Issues in Tourism Economics

Gain a comprehensive understanding of the latest

trends and developments in tourism economics.

Critically analyze the implications of these trends

for the future of the tourism industry.

Develop and present their own research on a current

issue in tourism economics.

Guest lecture from a tourism
researcher on a current issue in
tourism economics.

In-class activity on debating the
merits of different perspectives
on a current issue in tourism
economics.
Individual assignment on

researching and presenting a

current issue in tourism economics.

Students will be able to identify the latest trends and

developments in tourism economics.

Students will be able to critically analyze the
implications of these trends for the future of the tourism

industry.

Students will be able to conduct research on a current
issue in tourism economics and present their findings in a

clear and concise manner.

14

Guest Lecture

- Invited speaker from the tourism industry

Guest lecture from a tourism
industry representative on a topic

of their choice.

Students will be able to gain insights from a tourism
industry professional on a current issue or trend in the

tourism industry.

15

Course Review and Wrap-Up

Review of key concepts covered in the course.

Discussion of future directions in tourism economics

research.

Class discussion on key concepts
covered in the course.

In-class activity on identifying
future directions in  tourism

economics research.

Students will be able to demonstrate their understanding
of the key concepts covered in the course.
Students will be able to identify future directions in

tourism economics research.

fan: NS generated e Bard (L1959unnans)
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Item Detail

Title Sustainable Tourism: Principles and Practices

Course Description | This undergraduate course offers an exploration into sustainable tourism, aiming to blend theoretical
knowledge with practical skills. Over 15 weeks, students will delve into sustainability concepts, impacts
of tourism, stakeholder engagement, technology's role, and strategic planning for sustainable tourism.
The course prepares students to critically analyze and engage with various aspects of the tourism

industry, promoting a sustainable approach.

Course Objectives 1. Understand the fundamental concepts and principles of sustainable tourism.
. Evaluate the socio-economic and environmental impacts of tourism activities.
. Engage with stakeholders to foster sustainable tourism practices.

. Analyze case studies and current trends within the global tourism industry.

. Develop strategic plans for sustainable tourism initiatives.

N L AVLWDN

. Utilize technology effectively for sustainable tourism management.

Duration of Course | 15 weeks with 3 hours of instruction per week

Course Outline Week 1: Introduction to Sustainable Tourism

- Understanding the basic concepts and importance of sustainable tourism.
Week 2-3: Pillars of Sustainable Tourism

- Exploring the economic, environmental, and socio-cultural aspects of sustainability in tourism.
Week 4-5: Impacts of Tourism

- Examining the positive and negative effects of tourism on local communities and environments.
Week 6-7: Stakeholder Engagement in Sustainable Tourism

- Learning about the key players in sustainable tourism and the importance of their roles.
Week 8-9: Sustainable Tourism Planning and Development

- Understanding the strategies and processes behind developing sustainable tourism initiatives.
Week 10-11: Niche Tourism within Sustainable Tourism

- Discovering different forms of sustainable tourism, such as eco-tourism, cultural tourism, and

adventure tourism.

Week 12-13: Technology and Innovation in Tourism

- Discussing the role of technology and innovation in shaping the future of sustainable tourism.
Week 14: Sustainable Tourism Project Workshop

- Applying course concepts to create a sustainable tourism project.
Week 15: Conclusion and Project Presentations

- Presenting final projects and reflecting on the course's learnings.

- Final project presentations and course wrap-up
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Item

Detail

Methodology

Interactive Lectures: Traditional lectures will be enhanced with multimedia presentations, Q&A
sessions, and real-time polling to encourage active participation and ensure understanding of
complex topics.

Case Studies: Real-world cases will be used to illustrate theoretical concepts, encouraging students
to analyze, discuss, and apply their knowledge in practical scenarios. This method will foster critical
thinking and problem-solving skills.

Guest Lectures: Industry professionals, policymakers, and sustainable tourism practitioners will be
invited to share their insights and experiences, providing students with different perspectives and
networking opportunities.

Workshops and Simulations: Hands-on workshops will include activities like role-playing,
simulations, and scenario analysis, helping students to understand the real-world implications of
different strategies and decisions.

Field Visits: Educational trips to local communities, conservation areas, or tourism enterprises will
offer firsthand experience with sustainable tourism practices and interaction with stakeholders.
Group Projects and Presentations: Students will work in teams on projects, fostering collaborative
skills, and then present their findings or proposals, honing their communication and persuasive
abilities.

Reflective Activities: Journaling, open discussions, and feedback sessions will encourage students
to reflect on their learning journey, understand their values, and consider their future role in

promoting sustainable tourism.

Assessment

. Participation (15%): This grade reflects students' active involvement in class discussions, collaborative

sessions, and engagement with guest speakers. It encourages continuous learning and interaction.

. Group Presentations (20%): Students will collaborate on several presentations analyzing case studies

or proposing sustainable solutions, helping them develop teamwork and communication skills.

. Midterm Exam (25%): A comprehensive examination will assess students' grasp of the course material

covered in the first half of the semester, ensuring they understand the foundational concepts.

. Field Reports (15%): Post-visit reports will require students to articulate their observations and

reflections, applying theoretical knowledge to real-world contexts.

5. Final Project (25%): The capstone project demands students synthesize their semester's learning

into a practical sustainable tourism proposal, showcasing their research, analytical, and planning capabilities.

fiun: 910n13 generated 1ng ChatGPT 3.5 Plus
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Week Topic Description Activity for each session Measuring learning outcome
1 Introduction to Sustainable Tourism | Introduction to the principles of sustainable tourism, | Lecture, documentary viewing, initial | Students can define sustainable tourism and
- Understanding Sustainable Tourism | exploring why it is vital for environmental, economic, | reflections discussion. explain its importance in global and local contexts.
Fundamentals and socio-cultural balances. Students are exposed to
global trends and statistics.
2-3 Pillars of Sustainable Tourism An in-depth look at the three pillars, discussing real | Case study analysis, group presentations, and | Students will recognize the three npillars'
- Delving into Economic, Environmental, | examples of success and failure. Evaluation of how | debates. interdependency and apply them to assess
and Socio-Cultural Sustainability sustainable practices can boost local economies, tourism practices.
preserve cultures, and protect environments.
4-5 Impacts of Tourism Analysis of how tourism affects destinations, dissecting | Impact assessment workshops, field visit to | Students can systematically evaluate tourism's
- Comprehensive Impact Assessment | environmental degradation, cultural erosion, and | a local tourist site for practical assessment, | multifaceted impacts.
economic inequalities, alongside the positive impacts. | guest speaker sharing impact experiences.
6-7 | Stakeholder Engagement in Identification of tourism stakeholders, understanding | Role-play simulations, stakeholder mapping | Students will strategize stakeholder engagement in
Sustainable Tourism their interests, and strategies for constructive | exercises, drafting communication strategies. sustainable tourism scenarios.
- Synergizing Stakeholder Roles and | engagement. Discussion of power dynamics and
Interests communication strategies.
8-9 | Sustainable Tourism Planning and Steps and methodologies for planning sustainable tourism, | Group project to create a sustainable tourism | Students can craft basic yet comprehensive sustainable
Development including policy formation, strategy development, and | development plan for a hypothetical location, | tourism plans.
- Strategies for Sustainable Futures community participation processes. critical analysis of existing tourism policies.
10-11 | Niche Tourism within Sustainable Investigation of how eco-tourism, cultural tourism, and | Research assignments on different niche | Students can categorize various forms of tourism
Tourism adventure tourism operate within the sustainability | sectors, field trip to observe niche tourism | and critique their sustainability.
- Exploring Specialized Tourism Sectors | framework. Assessment of their potential and limitations. practices, panel discussion.
12-13 | Technology and Innovation in Tourism | Insight into how technology is reshaping tourism towards | Technology in tourism workshop, brainstorming | Students can propose tech solutions relevant to

- Leveraging Technology for Sustainable

Practices

sustainability. Exploration of digital innovations, virtual
realities, and technological tools for environmental

conservation.

sessions for innovative solutions, interaction with

a tech startup in tourism.

sustainable tourism.
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Week Topic Description Activity for each session Measuring learning outcome
14 Sustainable Tourism Project Workshop | Students use their acquired knowledge and skills to | Project development in workshop settings, | Students will apply learned concepts to develop a
- Integration and Application create detailed sustainable tourism project proposals. | peer reviews. project, demonstrating their understanding of
sustainable tourism.
15 Conclusion and Project Presentations | Final presentation of projects, providing a platform for | Final presentations, Q&A sessions, course | Students will present a detailed project, reflecting

- Showcasing Sustainable Tourism

Knowledge

students to articulate their understanding. Reflection

on lessons learned, challenges, and envisioning a

sustainable future in tourism.

feedback, and reflection essays.

their grasp of sustainable tourism, and articulate

their future learning paths.

fan: 910013 generated I ChatGPT 3.5 Plus
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Item

Detail

Title

Sustainable Tourism Management

Course Description

This course provides a comprehensive overview of sustainable tourism, examining its principles, practices, and
impacts on destinations. Students will gain a critical understanding of the social, economic, and environmental
dimensions of sustainability in tourism, and develop the skills necessary to plan, manage, and market
sustainable tourism initiatives. The course will draw on a range of case studies from around the world and will

provide students with the opportunity to apply their knowledge to real-world challenges.

Course Objectives

1. Define sustainable tourism and its key principles.
. Identify the social, economic, and environmental impacts of tourism.

. Assess the sustainability of tourism destinations and businesses.

A WN

. Develop and implement sustainable tourism plans and policies.
5. Communicate effectively about sustainable tourism issues.

6. Apply sustainable tourism principles to their own professional practice.

Duration of Course

15 weeks with 3 hours of instruction per week

Course Outline

Week 1: Introduction to Sustainable Tourism

- What is sustainable tourism?

- The history of sustainable tourism

- The principles of sustainable tourism

- The importance of sustainable tourism

- The triple bottom line of sustainable tourism
Week 2: The Environmental Impacts of Tourism

- Tourism and climate change

- Tourism and water resources

- Tourism and waste management

- Tourism and biodiversity

- Environmental impact assessment (EIA)
Week 3: The Social Impacts of Tourism

- Tourism and local communities

- Tourism and cultural heritage

- Tourism and gender

- Tourism and human rights

- Social carrying capacity.
Week 4: The Economic Impacts of Tourism

- The economic benefits of tourism

- The economic costs of tourism

- Tourism and economic development

- Tourism and poverty reduction

- Cost-benefit analysis (CBA)
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Item Detail

Week 5: Sustainable Tourism Stakeholders
- Governments
- Businesses
- Non-governmental organizations (NGOs)
- Local communities
- Tourists
- Stakeholder analysis
Week 6: Sustainable Tourism Certification and Standards
- Green Globe
- EarthCheck
- The Global Sustainable Tourism Council (GSTC)
- Other certification and standards
- Auditing and verification
Week 7: Sustainable Tourism Planning and Management
- Carrying capacity
- Visitor management
- Environmental impact assessment (EIA)
- Sustainable tourism indicators
Week 8: Sustainable Tourism Marketing and Communication
- Green marketing
- Sustainable tourism branding
- Stakeholder communication
- Crisis communication
Week 9: Sustainable Tourism Case Studies
- Case studies from around the world
- Analysis of successful and unsuccessful sustainable tourism initiatives
- Lessons learned from case studies.
Week 10: Guest Speaker
- Guest speaker from the tourism industry
- Discussion of current sustainable tourism issues
Week 11: Sustainable Tourism Skills Workshop
- Skills development workshop on a specific sustainable tourism topic
Week 12: Student Presentations
- Student presentations on their sustainable tourism research projects
Week 13: Sustainable Tourism Field Trip
- Visit to a local sustainable tourism destination.
Week 14: Sustainable Tourism Policy and Regulation

- An overview of sustainable tourism policy and regulation at the local, national, and interational levels
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Item

Detail

Week 15: Sustainable Tourism and the Future
- Emerging trends in sustainable tourism
- The challenges and opportunities of sustainable tourism

- The future of sustainable tourism

Methodology °

Lectures: Lectures will be used to provide students with a foundation in the key concepts and
theories of sustainable tourism.

Class discussions: Class discussions will provide students with the opportunity to engage with the
course material in @ more in-depth way, and to share their own perspectives and experiences.
Case studies: Case studies will be used to help students apply the theoretical concepts they have
learned to real-world situations.

Guest speakers: Guest speakers from the tourism industry will be invited to share their insights and
experiences with students.

Skills workshops: Skills workshops will provide students with the opportunity to develop practical
skills in areas such as sustainable tourism planning, marketing, and communication.

Student presentations: Student presentations will provide students with the opportunity to share
their research findings with their classmates.

Field trips: Field trips will provide students with the opportunity to see firsthand how sustainable

tourism principles are being applied in practice.

Assessment °

Sustainable tourism research project (40%): Students will be required to conduct a research project
on a topic related to sustainable tourism. The research project will be assessed based on its originality,
depth of analysis, clarity of presentation, and contribution to the field of sustainable tourism.

Class participation and engagement (20%): Students will be assessed on their participation in class
discussions, activities, and exercises. Participation will be evaluated based on the quality and quantity of
contributions, as well as the student's ability to engage with others in a respectful and productive manner.
Sustainable tourism skills development (20%): Students will be assessed on their performance in
skills workshops and their ability to apply the skills they have learned to real-world situations.
Assessment will be based on the student's demonstration of skills, as well as their ability to reflect
on their learning and identify areas for further development.

Sustainable tourism field trip report (20%): Students will be required to submit a report on their
experiences on the sustainable tourism field trip. The report will be assessed on the basis of its clarity,

insightfulness, and ability to communicate the student's learning from the field trip.

7wn: 91AN13 generated 1y
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Sustainable Tourism Research Project (40%)

Criterion

Originality

Depth of analysis

Clarity of
presentation

Contribution to the
field of sustainable
tourism

Excellent

Demonstrates a high level of
originality and contributes new

insights to the field of
sustainable tourism.

Provides a comprehensive and

in-depth analysis of the
research topic.

Presents the research findings in

a clear, concise, and well-
organized manner.

Makes a significant contribution

to the field of sustainable
tourism.

Good

Demonstrates some
originality and contributes
to the field of sustainable
tourism.

Provides a generally sound
analysis of the research
topic.

Presents the research
findings in a generally clear
and organized manner.

Makes a modest
contribution to the field of
sustainable tourism.

Class participation and engagement (20%)

Criterion

Quality of
contributions

Quantity of
contributions

Engagement
with others

Excellent

Consistently makes insightful,
well-informed, and relevant
contributions to class
discussions, activities, and
exercises.

Actively participates in class
discussions, activities, and
exercises.

Listens attentively to others'
contributions and responds in a
respectful and productive
manner.

Good

Generally makes insightful,
well-informed, and relevant
contributions to class
discussions, activities, and
exercises.

Generally participates in class
discussions, activities, and
exercises.

Generally listens attentively to
others' contributions and
responds in a respectful
manner.

Sustainable tourism skills development (20%)

Criterion

Demonstration
of skills

Application of
skills

Reflection on
learning

Excellent

Consistently demonstrates a
high level of proficiency in the
skills being taught.

Consistently applies the skills
being taught to real-world
situations.

Consistently reflects on their
learning and identifies areas
for further development.

Good

Generally demonstrates a
good level of proficiency in
the skills being taught.

Generally applies the skills
being taught to real-world
situations.

Generally reflects on their
learning and identifies areas
for further development.
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Satisfactory

Demonstrates limited originality
and does not make a significant
contribution to the field of
sustainable tourism.

Provides a limited analysis of the
research topic.

Presents the research findings in
a somewhat unclear or
disorganized manner.

Makes a limited contribution to
the field of sustainable tourism.

Satisfactory

Sometimes makes insightful,
well-informed, and relevant
contributions to class
discussions, activities, and
exercises.

Sometimes participates in class
discussions, activities, and
exercises.

Sometimes listens attentively to
others’ contributions and does
not always respond in a
respectful manner.

Satisfactory

Sometimes demonstrates a basic
level of proficiency in the skills
being taught.

Sometimes applies the skills being
taught to real-world situations.

Sometimes reflects on their
learning and does not always
identify areas for further
development.

Needs Improvement

Does not demonstrate
originality and does not
contribute to the field of
sustainable tourism.

Does not provide a clear or
adequate analysis of the
research topic.

Presents the research
findings in an unclear and
disorganized manner.

Does not make a contribution
to the field of sustainable
tourism.

Needs Improvement

Rarely makes insightful, well-
informed, and relevant
contributions to class
discussions, activities, and
exercises.

Rarely participates in class
discussions, activities, and
exercises.

Rarely listens attentively to
others' contributions and does
not respond in a respectful
manner.

Needs Improvement

Rarely demonstrates
proficiency in the skills being
taught.

Rarely applies the skills being
taught to real-world situations.

Rarely reflects on their
learning and does not identify
areas for further development.



Sustainable tourism field trip report (20%)

Criterion

Clarity

Insightfulness

Communication
of learning

Excellent

The report is written in a clear
and concise manner.

The report demonstrates a
deep understanding of the
sustainable tourism issues
being addressed.

The report effectively
communicates the student's
learning from the field trip.

Good

The report is generally written
in a clear and concise manner.

The report demonstrates a
general understanding of the
sustainable tourism issues
being addressed.

The report generally
communicates the student's
learning from the field trip.
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Satisfactory

The report is somewhat
unclear or disorganized.

The report demonstrates a
limited understanding of the
sustainable tourism issues
being addressed.

The report does not effectively
communicate the student's
learning from the field trip.

Needs Improvement

The report is unclear and
disorganized.

The report does not
demonstrate an understanding
of the sustainable tourism
issues being addressed.

The report does not
communicate the student's
learning from the field trip.
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Week

Topic

Description

Activity

Measuring learning outcome

Introduction to Sustainable

Tourism

What is sustainable tourism?

The history of sustainable tourism

The principles of sustainable tourism
The importance of sustainable tourism
The triple bottom line of sustainable

tourism

Class discussion on the definition of sustainable
tourism

Guest speaker from a sustainable tourism organization
Analysis of case studies on sustainable tourism
initiatives

Individual reflection on personal values and
sustainable tourism

Group presentation on a specific sustainable

tourism concept

Students will be able to define sustainable tourism and
explain its key principles.

Students will be able to identify the different forms of
sustainable tourism.

Students will be able to discuss the importance of
sustainable tourism.

Students will be able to articulate their own personal values
in relation to sustainable tourism.

Students will be able to demonstrate their understanding of

sustainable tourism concepts through group presentations.

The Environmental Impacts

of Tourism

Tourism and climate change
Tourism and water resources
Tourism and waste management
Tourism and biodiversity

Environmental impact assessment (EIA)

Research project on the environmental impacts of
tourism in a specific destination

Field trip to a local tourism destination to assess
its environmental impacts

Debate on the pros and cons of tourism
development

Individual assignment on the environmental
impact of a personal tourism experience

Creation of an

infographic on a specific

environmental impact of tourism

Students will be able to identify the environmental impacts
of tourism.

Students will be able to evaluate the effectiveness of
different environmental management practices in the
tourism industry.

Students will be able to communicate effectively about the
environmental impacts of tourism.

Students will be able to assess the environmental impact of
their own tourism behavior.

Students  will

be able to effectively communicate

environmental impacts of tourism through infographics.
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Week

Topic

Description

Activity

Measuring learning outcome

The Social Impacts of Tourism

Tourism and local communities
Tourism and cultural heritage
Tourism and gender

Tourism and human rights

Social carrying capacity

Interview with a local community member about
their experiences with tourism

Analysis of the social impacts of a specific tourism
development project

Role-playing exercise on different stakeholder
perspectives on tourism

Individual assignment on the social impact of a
personal tourism experience

Development of a social impact assessment (SIA)

for a proposed tourism project

Students will be able to identify the social impacts of
tourism.

Students will be able to assess the social carrying capacity
of a tourism destination.

Students will be able to develop strategies for mitigating the
negative social impacts of tourism.

Students will be able to evaluate the social impact of their
own tourism behavior.

Students will be able to conduct a social impact assessment

(SIA) for a proposed tourism project.

The Economic Impacts of

Tourism

The economic benefits of tourism
The economic costs of tourism
Tourism and economic development
Tourism and poverty reduction

Cost-benefit analysis (CBA)

Cost-benefit analysis of a tourism project
Calculation of the economic impacts of tourism in
a specific destination

Presentation on the economic impacts of tourism
in a developing country

Individual assignment on the economic impact of
a personal tourism experience

Creation of a policy brief on a specific economic

impact of tourism

Students will be able to identify the economic impacts of tourism.
Students will be able to evaluate the economic viability of
tourism projects.

Students will be able to discuss the role of tourism in
economic development.

Students will be able to assess the economic impact of their
own tourism behavior.

Students will be able to effectively communicate economic

impacts of tourism through policy briefs.
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Week Topic Description Activity Measuring learning outcome
5 Sustainable Tourism Governments Stakeholder analysis of a tourism destination Students will be able to identify the different stakeholders
Stakeholders Businesses Simulation exercise on stakeholder negotiations involved in sustainable tourism.
Non-governmental organizations (NGOs) Development of a communication plan for a Students will be able to understand the different
Local communities sustainable tourism initiative perspectives of stakeholders on sustainable tourism.
Tourists Individual assignment on the role of a specific Students will be able to develop strategies for engaging
Stakeholder analysis stakeholder in sustainable tourism stakeholders in sustainable tourism initiatives.
Creation of a stakeholder map for a proposed Students will be able to articulate the role of a specific
tourism project stakeholder in sustainable tourism.
Students will be able to create stakeholder maps for
proposed tourism projects.
6 Sustainable Tourism Green Globe Research project on a specific sustainable tourism Students will be able to identify the different sustainable

Certification and Standards

EarthCheck

The Global Sustainable Tourism Council
(GSTO)

Other certification and standards

Auditing and verification

certification or standard

Comparison of different sustainable tourism
certification and standards

Debate on the pros and cons of sustainable
tourism certification

Individual assignment on the role of certification
in their own tourism behavior

Creation of a marketing campaign for a sustainable

tourism certified business

tourism certification and standards.

Students will be able to evaluate the effectiveness of
different sustainable tourism certification and standards.
Students will be able to discuss the role of sustainable

tourism certification in promoting sustainable tourism practices.
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Week

Topic

Description

Activity

Measuring learning outcome

Sustainable Tourism Planning

and Management

Carrying capacity
Visitor management
Environmental impact assessment (EIA

Sustainable tourism indicators

Development of a sustainable tourism plan for a
specific destination

Analysis of the visitor management practices of a
tourism destination

Evaluation of the effectiveness of a sustainable
tourism indicator

Individual assignment on a specific sustainable
tourism planning or management issue

Creation of a sustainable tourism plan for a

proposed tourism project

Students will be able to apply the principles of sustainable
tourism to the planning and management of tourism
destinations.

Students will be able to develop and evaluate sustainable
tourism plans.

Students will be able to assess the effectiveness of different
sustainable tourism management practices.

Students will be able to identify and address sustainable
tourism planning and management issues.

Students will be able to create sustainable tourism plans for

proposed tourism projects.

Sustainable Tourism Marketing

and Communication

Green marketing
Sustainable tourism branding
Stakeholder communication

Crisis communication

Development of a green marketing campaign for a
sustainable tourism business

Analysis of the sustainable tourism branding of a
specific destination

Evaluation of the effectiveness of a stakeholder
communication plan

Individual assignment on a specific sustainable
tourism marketing or communication issue
Creation of a crisis communication plan for a

sustainable tourism business

Students will be able to understand the principles of green
marketing.

Students will be able to develop and evaluate sustainable
tourism branding strategies.

Students will be able to communicate effectively with
different stakeholders about sustainable tourism.

Students will be able to develop and implement crisis

communication plans for sustainable tourism businesses.
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Week

Topic

Description

Activity

Measuring learning outcome

Sustainable Tourism Case

Studies

Case studies from around the world
Analysis of successful and unsuccessful
sustainable tourism initiatives

Lessons learned from case studies

Presentation on a sustainable tourism case study
Class discussion on the lessons learned from
sustainable tourism case studies

Individual assignment on a specific sustainable
tourism case study

Creation of a case study database on sustainable

tourism

Students will be able to identify and analyze sustainable
tourism case studies from around the world.

Students will be able to assess the success or failure of
sustainable tourism initiatives.

Students will be able to apply the lessons learned from
sustainable tourism case studies to their own work.
Students will be able to create a case study database on

sustainable tourism.

10

Guest Speaker

Guest speaker from the tourism
industry
Discussion of current sustainable tourism

issues

Attendance at a guest speaker presentation

Class discussion on current sustainable tourism issues
Individual reflection on the guest speaker
presentation

Creation of a list of questions for the guest speaker

Students will be able to gain insights from experts in the
tourism industry.

Students will be able to stay up-to-date on current
sustainable tourism issues.

Students will be able to think critically about sustainable
tourism issues.

Students will be able to ask informed questions about

sustainable tourism.

11

Sustainable Tourism Skills

Workshop

Skills development workshop on a specific

sustainable tourism topic

Participation in a sustainable tourism = skills
workshop

Completion of workshop exercises

Individual reflection on the skills workshop
Creation of a skills development plan for

sustainable tourism

Students will be able to develop practical skills in
sustainable tourism.

Students will be able to apply the skills they have learned
to their own work.

Students will be able to identify areas where they need to
develop further skills in sustainable tourism.

Students will be able to create a skills development plan

for sustainable tourism.
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Week Topic Description Activity Measuring learning outcome
12 Student Presentations - Student presentations on their sustainable Presentation of sustainable tourism research Students will be able to communicate their research findings
tourism research projects projects effectively.
Class discussion on student research projects Students will be able to receive feedback on their research
Individual feedback on student research projects from their peers and instructors.
Creation of a presentation on a sustainable Students will be able to improve their presentation skills.
tourism topic Students will be able to create a presentation on a
sustainable tourism topic.
13 Sustainable Tourism Field Trip | - Visit to a local sustainable tourism Pre-trip briefing on the sustainable tourism Students will be able to identify and describe sustainable
destination destination tourism practices in action.
- Observation of sustainable tourism Guided tour of the sustainable tourism destination Students will be able to gather and analyze information
practices in action Interviews with stakeholders in sustainable from stakeholders in sustainable tourism.
- Interviews with stakeholders in sustainable tourism Students will be able to reflect on their own experiences
tourism Individual reflection on the field trip with sustainable tourism.
- Individual reflection on the field trip Creation of a field trip report and presentation Students will be able to communicate their learning from
- Creation of a field trip report the field trip through a report and presentation.
14 Sustainable Tourism Policy In-depth discussion of specific sustainable Class discussion on the different types of Students will be able to identify and understand the

and Regulation

tourism policies and regulations, such as:

Carrying capacity

Visitor fees

Environmental impact assessment (EIA)
Green building codes

Certification and labeling

Ecotourism guidelines

Community-based tourism initiatives

sustainable tourism policies and regulations
Analysis of case studies on the effectiveness of
different sustainable tourism policies and regulations
Guest speaker presentation on sustainable tourism
policy development

Group project on the

development and

implementation of a sustainable tourism policy

different types of sustainable tourism policies and regulations.
Students will be able to assess the effectiveness of different
sustainable tourism policies and regulations.

Students will be able to articulate their own views on the
strengths and weaknesses of different sustainable tourism
policies and regulations.

Students will be able to develop and implement a sustainable

tourism policy.
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Week

Topic

Description

Activity

Measuring learning outcome

15

Sustainable Tourism and

the Future

Emerging trends in sustainable tourism
The challenges and opportunities of
sustainable tourism

The future of sustainable tourism

Class discussion on emerging trends in sustainable
tourism

Debate on the challenges and opportunities of
sustainable tourism

Guest speaker presentation on the future of
sustainable tourism

Student presentations on their sustainable tourism

research projects

Students will be able to identify emerging trends in
sustainable tourism.

Students will be able to discuss the challenges and
opportunities of sustainable tourism.

Students will be able to articulate their own views on the
future of sustainable tourism.

Students will be able to communicate their research findings
effectively.

Students will be able to receive feedback on their research

from their peers and instructors.

fun: 9115 generated I Bard (Nastunnaes)
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Item

Detail

Title

Tourism Research Methodologies

Course Description

This course aims to equip students with the essential theoretical knowledge and practical skills
necessary for conducting research in the tourism sector. Students will delve into various research
methodologies, data collection, and analysis techniques, pertinent to addressing real-world challenges
and opportunities within the tourism industry. By the end of the course, students are expected to
develop a nuanced understanding of the research process and its application to tourism management

and policymaking.

Course Objectives

1. Introduce foundational theories, concepts, and methodologies pertinent to tourism research.

2. Develop practical skills for designing, conducting, and evaluating research projects relevant to tourism
management challenges.

3. Enhance critical thinking and analytical skills through the evaluation of existing research and practical
application in individual or group projects.

4. Instill an understanding of ethical considerations and responsible conduct in tourism research.

5. Encourage engagement with industry stakeholders for practical insights, networking, and the

application of research skills in real-world settings.

Duration of Course

15 weeks with 3 hours of instruction per week

Course Outline

Week 1-2: Introduction to Tourism Research
- Overview of the tourism industry
- Importance of research in tourism management
Week 3-5: Research Methodologies
- Basic research concepts
- Introduction to Qualitative and Quantitative Methods
- Research design basics
Week 6-8: Data Collection Techniques
- Surveys, interviews, and observations
- Secondary data collection
Week 9-11: Analyzing and Interpreting Data
- Basics of data coding and analysis
- Interpretation and presentation of findings
- Visualization and presentation of data
Week 12-13: Ethical Considerations and Industry Engagement
- Ethical concerns in tourism research
- Engaging with industry stakeholders
Week 14-15: Applied Research Proposal
- Identifying a research problem and designing a study
- Proposal development and submission

- Final proposal presentation
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Item Detail

Methodology ® | ectures: Core theories and concepts will be introduced through lectures, utilizing visual aids, and
real-world examples to enhance understanding.

® |nteractive Discussions: Students will engage in classroom discussions, analyzing case studies, and
reviewing existing tourism research to foster a deeper understanding and critical thinking.

® Group Activities: Students will work in groups on various activities to develop collaborative skills and
apply learned methodologies to solve real-world tourism-related issues.

® Applied Research Proposal: A hands-on project where students will identify a tourism research

problem, design a study, collect, and analyze data, and present their findings.

Assessment ® Midterm Examination (20%): Assessing understanding of theoretical concepts and methodologies
covered in the first half of the course.

® Applied Research Proposal (30%): In groups, students will identify a research problem, design a
study, collect and analyze data, and present their findings.

® Final Examination (30%): Covering all course material with an emphasis on data analysis and interpretation.

® (Class Participation (10%): Including attendance, engagement in class discussions, and collaborative work
in group activities.

® Reflection Paper (10%): Individual reflection on the learning experience and the practical application

of research skills gained throughout the course.

fia: 9905 generated 10 ChatGPT 3.5 Plus
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Week Topic

Description

Activity for each session

Measuring learning outcome

1-2 Understanding Tourism Research
- Overview of the Tourism Industry
- Importance of Research in Tourism

Management

Explore the key sectors within the tourism industry
and the impact of tourism on economies.
Understand the significance and application of

research in tourism management.

Lecture, class discussion, analysis of

tourism case studies.

Identify key sectors within the tourism industry.
Understand the importance of research in tourism

management and decision-making.

3-5 Research Methodologies

- Basic Research Concepts
- Introduction to Qualitative and
Quantitative Methods

- Research Design Basics

Introduction to fundamental research concepts
and methodologies used in tourism research.
suitable  for

Developing a research design

addressing tourism-related issues.

Lecture, interactive discussion,  group
activities on designing research proposals.
Workshop on qualitative and quantitative

research methods.

- Understand basic research concepts and
methodologies.
- Develop a basic research design for a tourism-

related issue.

6-8 Data Collection Techniques
- Surveys, Interviews, and Observations

- Secondary Data Collection

Techniques and tools for primary and secondary

data collection in tourism research.

Lecture, workshops on designing surveys

and conducting interviews.

- Develop skills in primary and secondary data

collection techniques.

9-11 | Analyzing and Interpreting Data
- Basics of data coding and analysis
- Interpretation & presentation of findings

- Visualization and presentation of data

Introduction to data analysis tools and techniques,

interpreting findings, and presenting data effectively.

Lecture, computer lab sessions on data
analysis software.
Group activities on data interpretation

and presentation.

- Develop skills in data analysis and interpretation.

- Effectively present research findings.

- Identifying a Research Problem and
Designing a Study
- Proposal development and submission

- Final proposal presentation

techniques in conducting a tourism research

proposal.

Final proposal submission and presentations.

12-13 | Ethical Considerations and Industry Understanding ethical considerations in tourism Lecture, class discussions on ethics. - Understand the ethical considerations in tourism
Engagement research and engaging with industry stakeholders research.
- Ethical Concemns in Tourism Research for practical insights.
- Engaging with Industry Stakeholders

14-15 | Applied Research Proposal Application of learned methodologies and Group work, and presentation. - Conduct a tourism research proposal from

inception to presentation.
- Demonstrate the practical application of learned

research methodologies and techniques.

fisn: 9903 generated 1n® ChatGPT 3.5 Plus
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Item

Detail

Title

Tourism Research Methods

Course Description

This course provides students with a comprehensive understanding of the principles and methods of

tourism research. Students will gain knowledge of the different research approaches, methods, and

techniques used in tourism research. They will also develop the skills necessary to design, conduct, and

analyze tourism research projects. The course will also cover the ethical considerations in tourism research.

Course Objectives

1.

2
3
4.
5
6
7

Understand the different research approaches, methods, and techniques used in tourism research.
. Design and conduct tourism research projects.

. Collect and analyze tourism data.

Interpret and present tourism research findings.

. Evaluate the quality of tourism research.

. Communicate tourism research findings to a variety of audiences.

. Apply ethical principles to tourism research

Duration of Course

15 weeks with 3 hours of instruction per week

Course Outline

Week 1: Introduction to Tourism Research

What is tourism research?: Definition of tourism research, Goals of tourism research, Types of tourism
research

The importance of tourism research: Role of tourism research in decision-making, Contribution of
tourism research to theory and practice, Examples of how tourism research has been used to inform
policy and practice.

The tourism research process: Key stages in the tourism research process (e.g., problem
identification, literature review, research design, data collection, data analysis, interpretation,
dissemination)

Types of tourism research: Quantitative research, Qualitative research, Mixed methods research.
Ethical considerations in tourism research: Key ethical principles in tourism research, Examples of

ethical dilemmas in tourism research

Week 2: Research Design

The research question: Characteristics of a good research question, Examples of research questions
in tourism

The research proposal: Key components of a research proposal (e.g., introduction, literature review,
research methodology, timeline, budget)

Sampling methods: Probability sampling (e.g., simple random sampling, stratified random sampling,
systematic sampling), Non-probability sampling (e.g., convenience sampling, snowball sampling,
purposive sampling)

Data collection methods: Primary data collection methods (e.g., surveys, interviews, focus groups,
observation), Secondary data collection methods (e.g., government statistics, industry reports,
academic journals)

Data analysis methods: Quantitative data analysis methods (e.g., descriptive statistics, inferential

statistics), Qualitative data analysis methods (e.g., thematic analysis, discourse analysis)
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Item

Detail

Week 3: Literature Review

The importance of the literature review: Role of the literature review in the research process,
Benefits of conducting a thorough literature review

Conducting a literature review: Key steps in conducting a literature review (e.g., identifying relevant
sources, evaluating the quality of sources, synthesizing findings)

Evaluating the quality of research: Criteria for evaluating the quality of research (e.g., validity,
reliability, generalizability)

Writing a literature review: Structure of a literature review, Writing style and conventions, Referencing

and plagiarism

Week 4: Quantitative Research Methods

Surveys: Types of surveys (e.g., cross-sectional surveys, longitudinal surveys), Survey design (e.g.,
questionnaire design, sampling design), Survey data analysis (e.g., descriptive statistics, inferential
statistics)

Experiments: Types of experiments (e.g., laboratory experiments, field experiments), Experimental
design (e.g., control group, independent variable, dependent variable), Experimental data analysis
(e.g, t-tests, ANOVA)

Quasi-experiments: Types of quasi-experiments (e.g., pre-test/post-test design, interrupted time
series design), Quasi-experimental design (e.g., threats to internal validity), Quasi-experimental data
analysis (e.g., ANCOVA)

Statistical analysis: Key statistical concepts (e.g., mean, median, mode, standard deviation,

correlation, regression), Choosing the appropriate statistical test, Interpreting statistical results

Week 5: Qualitative Research Methods

Interviews: Types of interviews (e.g., structured interviews, semi-structured interviews, unstructured
interviews), Interviewing techniques (e.g., active listening, probing), Interview data analysis (e.g.,
thematic analysis, discourse analysis)

Focus groups: Focus group design (e.g., moderator role, participant selection), Focus group
facilitation (e.g., managing group dynamics, encouraging participation), Focus group data analysis
(e.g.,, thematic analysis, discourse analysis)

Observation: Types of observation (e.g., participant observation, non-participant observation),
Observation techniques (e.g., field notes, audio recording, video recording), Observation data
analysis (e.g., thematic analysis, discourse analysis)

Content analysis: Types of content analysis (e.g., quantitative content analysis, qualitative content
analysis), Content analysis techniques (e.g., coding, categorization), Content analysis data analysis
(e.g., frequency analysis, co-occurrence analysis)

Qualitative research ethics: Informed consent, Confidentiality, Anonymity, Beneficence, Cultural

sensitivity.
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Item Detail

Week 6: Data Collection Methods
- Primary data collection methods: Surveys, Interviews, Focus groups, Observation, Case studies.
- Secondary data collection methods: Government statistics, Industry reports, Academic journals,
Media reports, Online data sources.
- Mixed methods research: Combining quantitative and qualitative methods, Advantages and
disadvantages of mixed methods research, Examples of mixed methods research in tourism.
Week 7: Data Analysis Methods
- Quantitative data analysis methods: Descriptive statistics (e.g., mean, median, mode, standard
deviation, correlation, regression), Inferential statistics (e.g., t-tests, ANOVA, chi-square tests).
- Qualitative data analysis methods: Thematic analysis, Discourse analysis, Content analysis.
- Mixed methods data analysis: Integrating quantitative and qualitative data, Data triangulation.
Week 8: Midterm Exam
Week 9: Data Interpretation
- Drawing conclusions from research findings: Identifying key findings, Interpreting findings in relation
to the research question, Considering limitations of the research.
- Communicating research findings to different audiences: Tailoring communication to the audience,
Using clear and concise language, Avoiding jargon.
- The role of theory in tourism research: Using theory to inform research, Developing new theory,
Critically evaluating theory.
Week 10: Research Report Writing
- The structure of a research report: Introduction, Literature review, Methodology, Findings,
Discussion, Conclusion, References.
- Writing style and conventions: Formal writing style, Clear and concise language, Proper grammar
and punctuation.
- Referencing and plagiarism: Using a consistent referencing style, Avoiding plagiarism.
Week 11: Ethical Considerations in Tourism Research
- Informed consent: Obtaining informed consent from participants, Ensuring that participants understand
the nature of the research.
- Confidentiality: Protecting the confidentiality of participants' data.
- Anonymity: Ensuring that participants' identities are not revealed.
- Beneficence: Minimizing harm to participants.
- Cultural sensitivity: Being respectful of participants' cultural values and beliefs.
Week 12: Tourism Research in Practice
- Case studies of tourism research projects: Examples of how tourism research has been used to
inform policy and practice, Discussion of the challenges and rewards of conducting tourism research.
- Guest speaker from the tourism industry: Presentation on the use of tourism research in the industry,

QR&A session.
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ltem Detail
Week 13: Guest Speaker
- Guest speaker from academia or industry
- Presentation on a current topic in tourism research
- Q&A session
Week 14: Student Presentations
- Students present their research projects
- Feedback from peers and instructor
Week 15: Final Exam
Methodology ® | ectures will be used to provide students with an overview of key concepts, theories, and methods
in tourism research. Lectures will be supplemented with handouts, slides, and other resources.
Discussions will be used to allow students to apply the concepts and theories they have learned to
real-world tourism issues. Discussions will be facilitated by the instructor and will encourage student
participation.
Group work will be used to give students the opportunity to work collaboratively on research
projects. Group work will allow students to develop their teamwork skills and to gain experience in
conducting research.
Individual assignments will be used to allow students to demonstrate their understanding of the
course material. Individual assignments will take a variety of forms, such as essays, research proposals,
and presentations.
Case studies will be used to illustrate how tourism research has been used to inform policy and
practice. Case studies will be presented in class and will be discussed by students.
Guest speakers from academia and industry will be invited to share their expertise on tourism
research. Guest speakers will provide students with insights into the latest research methods and
findings in tourism.
Assessment Class participation (10%) will be assessed based on students' attendance, engagement in

discussions, and contributions to group work.

Midterm exam (20%) will cover the material from the first half of the course. The exam will be a
combination of multiple-choice, short answer, and essay questions.

Research proposal (20%) will outline a tourism research project. The proposal will be assessed on
its clarity, originality, and feasibility.

The research report (30%) will present the findings of the research project. The report will be
assessed on its clarity, organization, and analysis.

Final exam (20%) will be a comprehensive exam on the course material. The exam will be a

combination of multiple-choice, short answer, and essay questions.

un: 29019 generated g Bard (11957unna9)
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Week Topic Description Activity for each session Measuring learning outcome
1 Introduction to Tourism Definition of tourism research, goals of tourism Lecture, discussion, group activity | Students will be able to:

Research research, types of tourism research, the - Define tourism research and explain its goals.
importance of tourism research, the tourism - Identify and describe the different types of tourism research. -
research process Explain the importance of tourism research.

- Outline the key stages in the tourism research process.
2 Research Design The research question, the research proposal, Lecture, discussion, individual | Students will be able to:
sampling methods, data collection methods, assignment - Formulate a well-defined research question.
data analysis methods - Develop a comprehensive research proposal.
- Identify and explain the different sampling methods.
- Describe the different data collection methods.
- Discuss the different data analysis methods.
3 Literature Review The importance of the literature review, Lecture, discussion, group activity | Students will be able to:
conducting a literature review, evaluating the - Explain the importance of the literature review.
quality of research, writing a literature review - Conduct a thorough literature review.
- Evaluate the quality of research.
- Write a well-organized and informative literature review.
4 Quantitative Research Methods Surveys,  experiments,  quasi-experiments, Lecture, discussion, computer lab Students will be able to:
statistical analysis - Design and conduct surveys, experiments and quasi-experiments.
- Apply appropriate statistical analysis methods.
- Interpret the results of statistical analysis.
5 Qualitative Research Methods Interviews, focus groups, observation, content Lecture, discussion, role-playing Students will be able to:

analysis

- Design and conduct interviews, focus groups and observation studies.
- Conduct content analysis.

- Interpret the findings of qualitative research.
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Week Topic

Description

Activity for each session

Measuring learning outcome

6 Data Collection Methods -

Primary data collection methods, secondary data

collection methods, mixed methods research

Lecture, discussion, individual

assignment

Students will be able to:
- Describe the different primary & secondary data collection methods.
- Explain the advantages and disadvantages of mixed methods research.

- Design a data collection plan for a tourism research project.

7 Data Analysis Methods -

Quantitative data analysis methods,

qualitative data analysis methods, mixed

methods data analysis

Lecture, discussion, computer lab

Students will be able to:
- Apply appropriate quantitative & qualitative data analysis methods.
- Integrate quantitative and qualitative data analysis methods.

- Interpret the findings of data analysis.

9 Data Interpretation -

Drawing conclusions from research findings,
communicating research findings to different
audiences, the role of theory in tourism

research

Lecture, discussion, group activity

Students will be able to:

- Draw conclusions from research findings.

- Communicate research findings to different audiences.
- Explain the role of theory in tourism research.

- Evaluate the implications of research findings.

10 Research Report Writing -

The structure of a research report, writing style

and conventions, referencing and plagiarism

Lecture, discussion, individual

assignment

Students will be able to:

- Write a well-organized and informative research report.
- Use appropriate writing style and conventions.

- Reference sources correctly.

- Avoid plagiarism.

11 Ethical Considerations in -

Tourism Research

Informed consent, confidentiality, anonymity,

beneficence, cultural sensitivity

Lecture, discussion, case study

Students will be able to:
- Identify and explain the key ethical considerations in tourism research.
- Apply ethical principles to tourism research projects.

- Evaluate the ethical implications of tourism research.

12 Tourism Research in Practice -

Case studies of tourism research projects,

guest speaker from the tourism industry

Lecture, discussion, guest speaker

Students will be able to:
- Understand how tourism research is used in practice.
- Identify the challenges and rewards of conducting tourism research.

- Apply tourism research methods to real-world problems.
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Tourism Economics: Theory and Practice

Introduction to Tourism Economics

Tourism Economics: Principles and Practice

1) Introduction to Tourism Economics

- Overview of tourism economics

- Importance of economics in the tourism sector
2) Tourism Demand and Supply

- Factors influencing tourism demand.

- Tourism supply dynamics and cost structures
3) Market Structures in Tourism

- Overview of different market structures

- Ethical pricing strategies and market interventions
4) Economic Impacts and Contributions of Tourism

- Economic contribution of tourism to local and global

economies

- Assessing the economic impacts of tourism activities
5) Tourism Policy and Management

- Role of policy in shaping the tourism industry

- Current trends and issues in tourism policy and

management

6) Advanced Topics in Tourism Economics

- Balance of payments and international tourism

- Environmental economics and sustainable tourism

development

1) Introduction to Tourism Economics
- Understanding the tourism industry.

- Basic economic concepts in tourism.

- Importance of tourism in the global economy.

2) Demand and Supply in Tourism
- Factors influencing tourism demand.
- Factors influencing tourism supply.
- Elasticity of demand and pricing strategies.
3) Pricing and Revenue Management
- Pricing strategies in the tourism industry.
- Revenue management in hotels and airlines.
- Case study: Dynamic pricing in tourism.
4) Tourism Destination Development
- Destination competitiveness.
- Tourism destination life cycle.
- Sustainable tourism development.
5) Tourism Impact Assessment
- Economic impact of tourism.
- Socio-cultural and environmental impacts.

- Case study: Measuring tourism impacts.

1) Introduction to Tourism Economics
- What is tourism economics?
- The scope and importance of tourism economics
- The economic system
- Supply and demand
2) Demand for Tourism
- Factors affecting tourism demand.
- Tourism demand models
- Forecasting tourism demand
3) Supply of Tourism Products
- The structure of the tourism industry
- Production costs in tourism
- Pricing tourism products
4) The Economics of Tourism Firms
- Profit maximization
- Cost-benefit analysis
- Investment appraisal
5) The Economic Impacts of Tourism
- Direct, indirect, and induced impacts
- Multiplier analysis

- Input-output analysis
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Tourism Economics: Theory and Practice

Introduction to Tourism Economics

Tourism Economics: Principles and Practice

7) Micro and Macroeconomic Principles in Tourism
- Consumer behavior and firm decisions in tourism
- Role of tourism in regional, national, and global
economies
8) Case Studies in Tourism Economics
- Real-world challenges and solutions in tourism
economics
- Group discussions and analyses
9) Course Review and Wrap-up
- Recap of key concepts

- Preparations for final assessments

6) Government Policies and Regulation
- Role of government in tourism.
- Tourism taxation and incentives.
- Tourism policy analysis.
7) External Factors Affecting Tourism
- Global economic trends and their impact on tourism.
- Technological advancements and their influence.
- Crisis management in tourism.
8) Course Wrap-up and Final Projects

- Review of key concepts.

- Group presentations on real-world tourism economic issues.

6) Tourism and Employment
- The nature of tourism employment
- The impact of tourism on employment
- Tourism and labor market policies
7) Tourism and Income Distribution
- The impact of tourism on income distribution
- Poverty and tourism
- Tourism and the informal economy
8) Tourism and the Environment
- The environmental impacts of tourism
- Environmental economics and tourism
- Sustainable tourism
9) Tourism and Development
- The role of tourism in economic development
- Tourism and poverty reduction
- Tourism and regional development
10) Tourism and Government
- The role of government in tourism
- Tourism policy

- Tourism planning
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11) Tourism and International Trade
- The balance of payments and tourism
- Tourism and exchange rates
- Tourism and trade liberalization
12) Tourism and Globalization
- The globalization of the tourism industry
- The impact of globalization on tourism
- Tourism and cultural change
13) Current Issues in Tourism Economics
- The sharing economy and tourism
- Overtourism
- The future of tourism
14) Guest Lecture
- Invited speaker from the tourism industry.

15) Course Review and Student Presentations
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Sustainable Tourism: Principles, Practices, and Strategies

Sustainable Tourism: Principles and Practices

Sustainable Tourism Management

1) Introduction to Sustainable Tourism
- Definitions and concepts of sustainability in tourism
- The importance of sustainable tourism in contemporary
society
2) The Framework of Sustainable Tourism
- The Sustainable Development Goals (SDGs)
and their relevance to tourism
- The triple bottom line (economic, social, and
environmental sustainability)
3) Sustainability Management Systems - Part 1
- Preparing a sustainability policy
- Conducting a baseline assessment
4) Sustainability Management Systems - Part 2
- Stakeholder management in tourism
- Writing and operationalizing an action plan
5) Economic, Social, and Environmental Impacts of Tourism
- Assessing the multifaceted impacts of tourism activities.
- Strategies for minimizing negative impacts.
6) Climate Change and Sustainable Tourism
- Understanding the implications of climate change for the
tourism industry

- Adaptive and mitigation strategies

1) Introduction to Sustainable Tourism
- Understanding the basic concepts and importance of
sustainable tourism.
2) Pillars of Sustainable Tourism
- Exploring the economic, environmental, and socio-
cultural aspects of sustainability in tourism.
3) Impacts of Tourism
- Examining the positive and negative effects of tourism
on local communities and environments.
4) Stakeholder Engagement in Sustainable Tourism
- Learning about the key players in sustainable tourism
and the importance of their roles.
5) Sustainable Tourism Planning and Development
- Understanding the strategies and processes behind
developing sustainable tourism initiatives.
6) Niche Tourism within Sustainable Tourism
- Discovering different forms of sustainable tourism, such
as eco-tourism, cultural tourism, and adventure
tourism.
7) Technology and Innovation in Tourism
- Discussing the role of technology and innovation in

shaping the future of sustainable tourism.

1) Introduction to Sustainable Tourism

What is sustainable tourism?

The history of sustainable tourism

The principles of sustainable tourism
The importance of sustainable tourism

The triple bottom line of sustainable tourism

2) The Environmental Impacts of Tourism

Tourism and climate change
Tourism and water resources
Tourism and waste management
Tourism and biodiversity

Environmental impact assessment (EIA)

3) The Social Impacts of Tourism

Tourism and local communities
Tourism and cultural heritage
Tourism and gender

Tourism and human rights

Social carrying capacity.

4) The Economic Impacts of Tourism

The economic benefits of tourism
The economic costs of tourism
Tourism and economic development
Tourism and poverty reduction

Cost-benefit analysis (CBA)
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Sustainable Tourism: Principles, Practices, and Strategies

Sustainable Tourism: Principles and Practices

Sustainable Tourism Management

7) Sustainable Tourism in Practice
- Case studies of sustainable tourism operations
- Field trip/Practical session
8) Destination Management and Planning
- Principles of sustainable destination management
- The role of government and non-government agencies
9) Community-Based and Ecotourism
- Exploring models of community-based tourism and
ecotourism
- Benefits and challenges in implementation
10) Sustainable Tourism Development and the Anthropocene
- Tourism in the context of the Anthropocene
- Nature-based and alternative tourism contradictions
11) Sustainable Operations and Supply Chain Management
- Sustainability in human resources, service design, and
operations management
- Sustainable supply chain practices
12) Marketing and Communication for Sustainable Tourism
- Strategies for effective sustainable tourism marketing
- Communicating sustainability to consumers
13) Crisis Management and Global Forces in Tourism
- Risk and crisis management in the tourism industry

- Responding to global forces and trends

8) Sustainable Tourism Project Workshop
- Applying course concepts to create a sustainable
tourism project.
9) Conclusion and Project Presentations
- Presenting final projects and reflecting on the course's
learnings.

- Final project presentations and course wrap-up

5) Sustainable Tourism Stakeholders

Governments

Businesses

Non-governmental organizations (NGOs)
Local communities

Tourists

Stakeholder analysis

6) Sustainable Tourism Certification and Standards

Green Globe

EarthCheck

The Global Sustainable Tourism Council (GSTC)
Other certification and standards

Auditing and verification

7) Sustainable Tourism Planning and Management

Carrying capacity
Visitor management
Environmental impact assessment (EIA)

Sustainable tourism indicators

8) Sustainable Tourism Marketing and Communication

Green marketing
Sustainable tourism branding
Stakeholder communication

Crisis communication
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Sustainable Tourism: Principles, Practices, and Strategies Sustainable Tourism: Principles and Practices Sustainable Tourism Management

14) Creative and Cultural Aspects of Sustainable Tourism
- Promoting culture-based creativity
- Community participation and ethical considerations
15) Review and Future Directions
- Current issues and emerging trends in sustainable tourism
- Preparing for the future: innovation and leadership in

sustainable tourism

9) Sustainable Tourism Case Studies
- Case studies from around the world
- Analysis of successful and unsuccessful sustainable
tourism initiatives
- Lessons learned from case studies.
10) Guest Speaker
- Guest speaker from the tourism industry
- Discussion of current sustainable tourism issues
11) Sustainable Tourism Skills Workshop
- Skills development workshop on a specific sustainable
tourism topic
12) Student Presentations
- Student presentations on their sustainable tourism
research projects
13) Sustainable Tourism Field Trip
- Visit to a local sustainable tourism destination.
14) Sustainable Tourism Policy and Regulation
- An overview of sustainable tourism policy and regulation at
the local, national, and international levels
15) Sustainable Tourism and the Future
- Emerging trends in sustainable tourism

- The challenges and opportunities of sustainable tourism

- The future of sustainable tourism
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Tourism Research: Methods and Applications

Tourism Research Methodologies

Tourism Research Methods

1) Introduction to Tourism Research
- Significance of research in tourism
- Overview of the research process
2) Defining Research Problems and Objectives
- Role of business research in informed
decision making
- Formulating research aims and objectives.
3) Literature Review and Conceptual Frameworks
- Developing literature review skills
- Constructing a conceptual framework
4) Research Design and Methodology
- Introduction to qualitative and quantitative research
tools
- Survey research, observation methods, and experimental
research
5) Data Collection Techniques
- Questionnaire design and construction
- Obtaining secondary data in the digital age
6) Sampling Techniques
- Principles of sampling design and procedures
- Population, sample size, and sampling methods

7) Qualitative Data Analysis

1) Introduction to Tourism Research
- Overview of the tourism industry
- Importance of research in tourism management
2) Research Methodologies
- Basic research concepts
- Introduction to Qualitative and Quantitative Methods
- Research design basics
3) Data Collection Techniques
- Surveys, interviews, and observations
- Secondary data collection
4) Analyzing and Interpreting Data
- Basics of data coding and analysis
- Interpretation and presentation of findings
- Visualization and presentation of data
5) Ethical Considerations and Industry Engagement
- Ethical concerns in tourism research
- Engaging with industry stakeholders
6) Applied Research Proposal
- Identifying a research problem and designing a study
- Proposal development and submission

- Final proposal presentation

1) Introduction to Tourism Research

- What is tourism research?: Definition of tourism research,
Goals of tourism research, Types of tourism research

- The importance of tourism research: Role of tourism research
in decision-making, Contribution of tourism research to theory
and practice, Examples of how tourism research has been
used to inform policy and practice.

- The tourism research process: Key stages in the tourism
research process (e.g., problem identification, literature
review, research design, data collection, data analysis,
interpretation, dissemination)

- Types of tourism research: Quantitative research,
Qualitative research, Mixed methods research.

- Ethical considerations in tourism research: Key ethical
principles in tourism research, Examples of ethical
dilemmas in tourism research

2) Research Design

- The research question: Characteristics of a good research
question, Examples of research questions in tourism

- The research proposal: Key components of a research
proposal (e.g., introduction, literature review, research

methodology, timeline, budget)
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Tourism Research: Methods and Applications

Tourism Research Methodologies

Tourism Research Methods

- Content analysis, coding, and interpreting qualitative
data.
- Ethical considerations in qualitative research
8) Quantitative Data Analysis
- Descriptive statistics, normal distribution,
chi-square test, t-test, ANOVA, correlation,
and regression
- Working with data and understanding statistical outputs
9) Writing and Presenting Research Reports
- Structuring and writing comprehensive research reports.
- Effective presentation techniques
10) Research Ethics and Professional Conduct
- Understanding research ethics
- Ensuring professional conduct throughout
the research process
11) Reflection and Future Directions in Touris
- Current trends and emerging methodologies
in tourism research

- Preparing for advanced research in tourism

m Research

Sampling methods: Probability sampling (e.g., simple
random sampling, stratified random sampling, systematic
sampling), Non-probability sampling (e.g., convenience
sampling, snowball sampling, purposive sampling)

Data collection methods: Primary data collection methods
(eg, surveys, interviews, focus groups, observation),
Secondary data collection methods (e.g, government
statistics, industry reports, academic journals)

Data analysis methods: Quantitative data analysis
methods (e.g., descriptive statistics, inferential statistics),
Qualitative data analysis methods (e.g, thematic

analysis, discourse analysis)

3) Literature Review

The importance of the literature review: Role of the
literature review in the research process, Benefits of
conducting a thorough literature review

Conducting a literature review: Key steps in conducting a
literature review (e.g., identifying relevant sources, evaluating
the quality of sources, synthesizing findings)

Evaluating the quality of research: Criteria for evaluating the
quality of research (e.g., validity, reliability, generalizability)
Writing a literature review: Structure of a literature review,

Writing style and conventions, Referencing and plagiarism
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Tourism Research: Methods and Applications

Tourism Research Methodologies

Tourism Research Methods

4) Quantitative Research Methods

- Surveys: Types of surveys (e.g., cross-sectional surveys,
longitudinal surveys), Survey design (e.g., questionnaire
design, sampling design), Survey data analysis (e.g.,
descriptive statistics, inferential statistics)

- Experiments: Types of experiments (e.g, laboratory
experiments, field experiments), Experimental design (e.g,
control group, independent variable, dependent variable),
Experimental data analysis (e.g., t-tests, ANOVA)

- Quasi-experiments: Types of quasi-experiments (e.g.,
pre-test/post-test design, interrupted time series design),
Quasi-experimental design (e.g., threats to internal
validity), Quasi-experimental data analysis (e.g., ANCOVA)

- Statistical analysis: Key statistical concepts (e.g., mean,
median, mode, standard deviation, correlation,
regression), Choosing the appropriate statistical test,
Interpreting statistical results

5) Qualitative Research Methods

- Interviews: Types of interviews (e.g., structured
interviews, semi-structured interviews, unstructured
interviews), Interviewing techniques (e.g., active listening,
probing), Interview data analysis (e.g., thematic analysis,

discourse analysis)
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Tourism Research: Methods and Applications

Tourism Research Methodologies

Tourism Research Methods

- Focus groups: Focus group design (e.g., moderator role,
participant selection), Focus group facilitation (e.g.,
managing group dynamics, encouraging participation),
Focus group data analysis (e.g, thematic analysis,
discourse analysis)

- Observation: Types of observation (e.g., participant
observation, non-participant observation), Observation
techniques (e.g.,, field notes, audio recording, video
recording), Observation data analysis (e.g., thematic
analysis, discourse analysis)

- Content analysis: Types of content analysis (e.g.,
quantitative content analysis, qualitative content
analysis), Content analysis techniques (e.g., coding,
categorization), Content analysis data analysis (e.g.,
frequency analysis, co-occurrence analysis)

- Qualitative  research  ethics: Informed  consent,
Confidentiality, Anonymity, Beneficence, Cultural
sensitivity.

6) Data Collection Methods
- Primary data collection methods: Surveys, Interviews,

Focus groups, Observation, Case studies.
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Tourism Research: Methods and Applications

Tourism Research Methodologies

Tourism Research Methods

- Secondary data collection methods: Government
statistics, Industry reports, Academic journals, Media
reports, Online data sources.

- Mixed methods research: Combining quantitative and
qualitative methods, Advantages and disadvantages of
mixed methods research, Examples of mixed methods
research in tourism.

7) Data Analysis Methods

- Quantitative data analysis methods: Descriptive statistics
(e.g, mean, median, mode, standard deviation,
correlation, regression), Inferential statistics (e.g., t-tests,
ANOVA, chi-square tests).

- Qualitative data analysis methods: Thematic analysis,
Discourse analysis, Content analysis.

- Mixed methods data analysis: Integrating quantitative
and qualitative data, Data triangulation.

8) Midterm Exam
9) Data Interpretation

- Drawing conclusions from research findings: Identifying
key findings, Interpreting findings in relation to the
research question, Considering limitations of the

research.
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Tourism Research: Methods and Applications

Tourism Research Methodologies

Tourism Research Methods

Communicating research findings to different audiences:
Tailoring communication to the audience, Using clear
and concise language, Avoiding jargon.

The role of theory in tourism research: Using theory to
inform research, Developing new theory, Critically

evaluating theory.

10) Research Report Writing

The structure of a research report: Introduction,
Literature review, Methodology, Findings, Discussion,
Conclusion, References.

Writing style and conventions: Formal writing style, Clear
and concise language, Proper grammar and punctuation.
Referencing and plagiarism: Using a consistent

referencing style, Avoiding plagiarism.

11) Ethical Considerations in Tourism Research

Informed consent: Obtaining informed consent from
participants, ensuring that participants understand the
nature of the research.

Confidentiality: ~ Protecting the confidentiality —of
participants' data.

Anonymity: Ensuring that participants' identities are not
revealed.

Beneficence: Minimizing harm to participants.
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12) Tourism Research in Practice
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